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ABSTRACT 
 
The effect of effort expectancy, social influence, facilitating conditions, and hedonic 
motivation on the continuance intention to use ShopeePay, moderated by gender. The 
intention to continue using ShopeePay is explained by the continuance intention itself. Data 
was collected from 170 ShopeePay users in West Sumatera who participated in an online 
survey. Data analysis using SmartPLS revealed that the effects of effort expectancy, social 
influence, facilitating conditions, and hedonic motivation directly impactcontinuance 
intention. The findings provide evidence that gender influences effort expectancy and social 
influence on continuance intention. 
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INTRODUCTION 
The development of the digital era that can be applied in the payment sector, such as 
emerging fintech (financial technology) product in Indonesia, has contributed to the 
phenomenon of a cashless society (Otoritas Jasa Keuangan, 2021). The cashless society 
refers to an economic condition where financial transactions are no longer reliant on 
physical money or paper currency (Bank Indonesia, 2020).  

 The rise of a cashless society where transactions increasingly shift from physical 
cash to digital platforms is influenced by key behavior factors. Effort expectancy, or the 
perceived ease of use, plays a major role in encouraging continued use digital payment 
systems (Venkatesh et al., 2003), and this relationship may be moderated by gender, 
where men tend to value efficiency more than women (Venkatesh & Morris, 2000). Social 
influence also impacts usage, as individuals often follow the behaviors of peers or family 
(Ajzen, 1991), with gender influencing the strength of this effect (Zhou et al., 2010). 
Facilitating conditions, such as access to supporting technology and resources, support 
continued use, although gender does not consistently moderate this link (Rahayu & Day, 
2017). Meanwhile, hedonic motivation, or the enjoyment derived from using such 
technology, may influence continuance intention to a lesser extent, and gender is typically 
not a strong moderator in this context (Thong et al., 2006; Venkatesh et al., 2003).    

According to Salsabila and Giri (2017), the rapid growth of electronic money has 
intensified competition among service providers, leading them to introduce superior 
features aimed at replacing cash in daily payment transactions. One of the e-wallet 
applications in Indonesia is ShopeePay and managed by PT. AirPay Intenational 
Indonesia since 2018. ShopeePay is a digital wallet service developed by Shopee, a major 
e-commerce platform in South East Asia.    

 Based on a survey by katadata.co.id in 2022, ShopeePay ranked fourth among 
the most widely used digital wallets in Indonesia, falling behind GoPay, OVO, and DANA. 
Along with the decline in its user base, several issues have been reported by users, one of 
which is the sudden deactivation of payment features without prior notice. This 
highlights the need for a deeper understanding of the factors influencing continuance 
intention.   

This study aims to analyze the effect of effort expectancy, social influence, 
facilitating conditions, and hedonic motivation on continuance intention of ShopeePay, 
moderated by gender. By understanding the relationship between these variables, 
companies can develop better strategies to enhance the use of ShopeePay services.  It 
provides insights into the factors that drive e-wallet usage among Indonesian users, 
which is relevant to the development of ShopeePay as one of the e-wallets in Indonesia 
(Haryanto & Setiawan, 2020). 

 
LITERATURE REVIEW 
UTAUT 2 
Unified Theor y Acceptance and Use of Technology (UTAUT) is a technology acceptance 
model developed by Venkatesh et al. (2003). Furthermore, Venkatesh et al. (2003: 427) 
stated that "The UTAUT model itself is based on previous technology acceptance models, 
such as the Theory of Reason Action (TRA) model, Theory Acceptance Model (TAM), 
Motivation Model (MM), Theory of Planned Behavior (TPB), Combined TAM & TPB, 
Model of PC Utilization (MPTU), Innovation Diffusion Theory (IDT), and Social Cognitive 
Theory (SCT) to obtain a unified view of the acceptance of the latest technology." This 
model is designed and used to conduct research on technology user behavior and 
technology acceptance models. According to Venkatesh et al. (2003), UTAUT has proven 
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to be more successful than other theories in explaining up to 70 percent of the variance 
in intention. 

 The UTA$UT2 mo$del is a$ further develo$pment o$f the UTA$UT mo$del, where 
UTA$UT2 studies the so$cia$l influence o$f a$ccepta$nce a$nd use o$f a$ techno$lo$gy in the co$ntext 
o$f co$nsumers (Venka$tesh et a$l., 2012). The purpo$se o$f the UTA$UT2 mo$del is to$ identify 
three impo$rta$nt co$nstructs fro$m resea$rch o$n a$ccepta$nce a$nd use o$f techno$lo$gy fo$r bo$th 
the public a$nd co$nsumers, cha$nge so$me existing rela$tio$nships in the UTA$UT mo$del 
co$ncept, a$nd intro$duce new rela$tio$nships (Venka$tesh et a$l., 2012).  
 
Continuance Intention 
A$cco$rding to$ Bha$tta$cherjee (2001), Co$ntinua$nce Intentio$n in the ECM mo$del defined a$s 
a$n individua$l intentio$n to$ co$ntinue the use o$f info$rma$tio$n systems specified by the 
a$ssessment o$f the results o$f the previo$us experience co$nfirmed then feel sa$tisfied with 
the system o$r techno$lo$gy. A$ccepta$nce a$nd use o$f techno$lo$gy ha$s been widely discussed 
by the info$rma$tio$n system (IS) (Da$vis, 1989; Venka$tesh et a$l., 2003). But a$cco$rding to$ 
Bha$tta$cherjee (2001b) a$nd Zheng et a$l. (2013), the success o$f IS depends o$n susta$ina$ble 
use, no$t the first time. 

 A$cco$rding to$ Cheng et a$l., (2006) a$nd Bha$tta$cherjee, (2001b) there a$re three 
indica$to$rs in Co$ntinua$nce  Intentio$n, na$mely: 

1) Co$ntinua$nce to$ Use: Will co$ntinue to$ use Sho$peepa$y 
2) Co$ntinua$nce Tra$nsa$ctio$n: Will co$ntinue to$ tra$nsa$ct thro$ugh Sho$peepa$y 
3) Future Co$ntinua$nce: Will co$ntinue to$ use Sho$peepa$y fo$r pa$yment needs. 

 
Effort Expectancy 
A$cco$rding to$ Venka$tesh et a$l. (2003), effo$rt expecta$ncy is the level o$f ea$se fo$r individua$ls 
to$ use a$ techno$lo$gy. Effo$rt expecta$ncy is defined a$s the level o$f ea$se felt by co$nsumers 
when using a$n electro$nic pa$yment system in o$nline tra$nsa$ctio$ns o$n e-co$mmerce sites 
(Venka$tesh et a$l,. 2003). This is a$lso$ rela$ted to$ a$ system tha$t is ea$sy to$ understa$nd a$nd 
use witho$ut a$ny pa$rticula$r expertise. Furthermo$re, a$cco$rding to$ Da$vis (1989); Venka$tesh 
et a$l. (2003), there a$re three previo$us co$nstruct mo$dels tha$t fo$rm the co$nstruct o$f effo$rt 
expecta$ncy, na$mely: Perceived ea$se o$f use (TA$M/TA$M2), Ea$se o$f use (IDT), a$nd 
Co$mplexity (MPCU). 

A$cco$rding to$ Venka$tesh et a$l. (2012), there a$re indica$to$rs fo$r mea$suring effo$rt 
expediency, including: 

1) Ho$w to$ use ea$sily: ho$w to$ use Sho$peePa$y is ea$sy fo$r me. 
2) Clea$r a$nd understa$nda$ble: My intera$ctio$n with Sho$peePa$y wa$s clea$r a$nd ea$sy 

to$ understa$nd. 
3) Ea$sy to$ use: I find Sho$peePa$y ea$sy to$ use. 
4) Ea$sy to$ be skillful: It wa$s ea$sy fo$r me to$ beco$me skilled in using Sho$peePa$y. 

 
Social Influence 
A$cco$rding to$ Venka$tesh et a$l. (2003), so$cia$l influence is the influence felt by o $ther 
impo$rta$nt pa$rties tha$t enco$ura$ge co$nsumers to$ use electro$nic pa$yment systems in 
tra$nsa$ctio$ns. The finding o$f Venka$tesh et a$l’s (2012), so$cia$l influence a$s the extent to$ 
which individua$l believe tha$t peo$ple who$ a$re impo$rta$nt a$nd influentia$l to$ them sho$uld 
use tje new techno$lo$gy. 

A$cco$rding to$ Venka$tesh et a$l., (2012) the indica$to$rs tha$t mea$sure so$cia$l 
influence a$re: 
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1) Influentia$l peo$ple: peo$ple who$ influence so$meo$ne's beha$vio$r to$ use 
Sho$peePa$y. 

2) Impo$rta$nt peo$ple: peo$ple who$ a$re co$nsidered impo$rta$nt in influencing the 
use o$f Sho$peePa$y. 

3) Va$lua$ble o$pinio$n: peo$ple who$se o$pinio$ns a$re va$lued by so$meo$ne will 
influence the use o$f Sho$peePa$y. 

 
Facilitating Conditions 
A$cco$rding to$ Venka$tesh (2003), fa$cilita$ting co$nditio$ns a$re defined a$s the extent to$ which 
a$ perso$n believes tha$t the o$rga$niza$tio$na$l a$nd technica$l infra$structure exists to$ suppo$rt 
the use o$f a$n info$rma$tio$n system. This mea$ns tha$t fa$cilita$ting co$nditio$ns refer to$ the level 
o$f user co$nfidence tha$t the existing structure a$nd techno$lo$gy will suppo$rt the use o$f the 
system. 

A$cco$rding to$ Venka$tesh (2012), the Fa$cilita$ting Co$nditio$ns indica$to$rs include 
severa$l a$spects, na$mely: 

1) Required Kno$wledge (Kno$wledge) 
A$ perso$n ha$s the kno$wledge necessa$ry to$ use a$ pa$rticula$r techno$lo$gy o$r 
system. 

2) Required Reso$urces (Reso$urces) 
A$ perso$n ha$s the reso$urces necessa$ry to$ use a$ pa$rticula$r techno$lo$gy o$r 
system, such a$s fa$cilities a$nd equipment. 

3) Co$mpa$tibility with O$ther Techno$lo$gies (Co$mpa$tibility) 
The techno$lo$gy o$r system used is co$mpa$tible with o$ther techno$lo$gies a$lrea$dy 
in use. 

4) Help fro$m O$thers (Ea$sy to$ get help) 
A$ perso$n ca$n get help fro$m o$thers if they ha$ve difficulty using techno$lo$gy o$r 
a$ system. 

 
Hedonic Motivation  
Hedo$nic mo$tiva$tio$n, a$cco$rding to$ Venka$tesh et a$l. (2012) is defined a$s a$ feeling o$f 
plea$sure o$r enjo$yment ca$used by the use o$f techno$lo$gy. This hedo$nic mo$tiva$tio$n is a$ 
co$ncept tha$t predicts the beha$vio$ra$l intentio$ns o$f users in using techno$lo$gy, with a$ fo$cus 
o$n the level o$f plea$sure felt by users when using techno $lo$gy. 

A$cco$rding to$ Venka$tesh et a$l., (2012) the indica$to$rs o$f hedo$nic mo$tiva$tio$n a$re a$s 
fo$llo$ws: 

1) Fun o$r plea$sure derived: UsingSho$peePa$y is so$ much fun. 
2) Perceived enjo$ya$ble: Using Sho$peePa$y pro$vides a$ sense o$f co$nvenience. 
3) very enterta$ining: Using Sho$peePa$y is very enterta$ining. 

 
Hypothesis  
The fo$llo$wing is the hypo$thesis in this study:   
H1  :  Effo$rt expecta$ncy ha$s a$ po$sitive effect o$n Sho$peePa$y co$ntinua$nce intentio$n. 
H1a$ : Ma$le gender will mo$dera$te the influence o$f effo$rt expecta$ncy o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
H1b : Fema$le gender will mo$dera$te the influence o$f effo$rt expecta$ncy o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
H2 : So$cia$l influence ha$s a$ po$sitive effect o$n Sho$peePa$y co$ntinua$nce intentio$n. 
H2a$ : Ma$le gender will mo$dera$te the effect o$f so$cia$l influence o$n Sho$peePa$y co$ntinua$nce 

intentio$n. 
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H2b : Fema$le gender will mo$dera$te the effect o$f so$cia$l influence o$n Sho$peePa$y co$ntinua$nce 
intentio$n. 

H3 : Fa$cilita$ting co$nditio$ns ha$ve a$ po$sitive effect o$n Sho$peePa$y co$ntinua$nce intentio$n. 
H3a$ : Ma$le gender will mo$dera$te the influence o$f fa$cilita$ting co$nditio$ns o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
H3b : Fema$le gender will mo$dera$te the influence o$f fa$cilita$ting co$nditio$ns o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
H4 : Hedo$nic mo$tiva$tio$n ha$s a$ po$sitive effect o$n Sho$peePa$y co$ntinua$nce intentio$n. 
H4a$ : Ma$le gender will mo$dera$te the influence o$f hedo$nic mo$tiva$tio$n o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
H4b : Fema$le gender will mo$dera$te the influence o$f hedo$nic mo$tiva$tio$n o$n Sho$peePa$y 

co$ntinua$nce intentio$n. 
 
Research Framework 
The co$nceptua$l fra$mewo$rk in this study expla$ins the rela$tio$nship between effo$rt 
expecta$ncy (X1), so$cia$l influence (X2), fa$cilita$ting co$nditio$ns (X3), a$nd hedo$nic 
mo$tiva$tio$n (X4) o$n co$ntinua$nce intentio$n which is mo$dera$ted ny gender. The fo$llo$wing 
is the co$nceptua$l fra$mewo$rk:   

 
 
 
      H1 
 

 H2 
 
 H3  
 

H4 
 
 
 
 
 
 
 

So$urce: Pro$cesed by resea$rchers ba$sed o$n the UTA$UT 2 mo$del (Venka$tesh et a$l.,2012) a$nd 
develo$ped by Ha$rya$nto$ & Setia$wa$n (2020) 

    
Figure 1 

Research Framework 
 

METHOD 
The type o$f resea$rch used by the a$utho$r is a$ ca$usa$l qua$ntita$tive resea$rch metho$d. 
A$cco$rding to$ Sugiyo$no$ (2010) qua$ntita$tive resea$rch is a$ resea$rch metho$d ba$sed o$n 
co$ncrete da$ta$ in the fo$rm o$f numbers mea$sured using sta$tistics a$s a$ ca$lcula$tio$n test to$o$l, 
rela$ted to$ the pro$blem being studied to$ pro$duce a$ co$nclusio$n. By using this type o$f 
resea$rch, the resea$rcher wa$nts to$ a$na$lyze the influence o$f effo$rt expecta$ncy, so$cia$l 
influence, fa$cilita$ting co$nditio$ns, a$nd hedo$nic mo$tiva$tio$n o$n co$ntinua$nce intentio$n 
mo$dera$ted by gender. The type o$f da$ta$ in this study user prima$ry da$ta$, where the da$ta$ 
so$urce is o$bta$ined fro$m co$nsumers thro$ugh the distributio$n o$f respo$ndent 
questio$nna$ires th twill be used a$s sa$mples in the study. The criteria$ tha$t the respo$ndents 
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Social Influence 
(X2) 

Facilitating 
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must ha$ve a$re: respo$ndents do$miciled in West Suma$tra$ who$ ha$ve used Sho$peePa$y in the 
la$st 12 mo$nths, to$ta$ling 170 peo$ple. 

In this study,the sa$mpling wa$s do$ne using a$ no$n-pro$ba$bility sa$mpling metho$d 
with a$ purpo$sive sa$mpling technique. No$n-pro$ba$bility sa$mpling is a$ sa$mpling technique 
where no$t a$ll individua$ls in the po$pula$tio$n ha$ve a$n equa$l cha$nce o$f being selected. O$ne 
co$mmo$n metho$d under this ca$tego$ry is purpo$sive sa$mpling, where sa$mple a$re 
delibera$tely cho$sen ba$sed o$n cha$ra$cteristics releva$nt to$ the resea$rch o$bjective (Sugiyo$no$, 
2019). In this study, the sa$mple to$ ta$ken by the resea$rcher will co$nsider the criteria$, 
na$mely respo$ndents do$miciled in West Suma$tra$ who$ ha$ve used Sho$peePa$y in the la$st 12 
mo$nths, 

The a$na$lysis techno$lo$gy used in this study is SEM a$na$lysis with PLS, 
mea$nsurement mo$del a$na$lysis (O$uter Mo$del) with the test used is Co$nvergent Va$lidity, 
Descrimina$nt Va$lidity, Co$mpo$site Rea$bility a$nd Cro$nba$ch’s A$lpha$. Structura$l mo$del 
a$na$lysis (Inner Mo$del) with test used R-Squa$re, the mo$dera$tio$n test used Pa$th Co$effisient 
a$nd Hypo$sthesis Test. 

 
RESULTS AND DISCUSSION 
Meansurement model (Outer Model) 
Mea$nsurement mo$del testing wa$s co$nducted to$ ensure tha$t the instrument used met the 
va$lid a$nd relia$ble criteria$ (Gho$za$li, 2014). There a$re two$ va$lidity criteria$ tested, na$mely 
co$nvergent a$nd discrimina$t va$lidity (Gho$za$li, 2014). A$ po$sitif co$rrela$tio$n between 
indica$to$r tha$t mea$sure the sa$me co$nstruct is referred to$ a$s co$nvergent va$lidity. A$s a$ 
result, a$ reflective co$nstruct’s mea$suring indica$to$rs sho$uld ha$ve a$ nigh a$mo$unt o$f 
va$ria$nce (Ha$ir et a$l.,2017). The va$lue o$f the o$uter lo$a$ding indica$to$r a$nd the a$vera$ge 
va$ria$nce retrieved va$lidity (A$VE) (Gho$za$li, 2014). When a$ co$nstruct ha$s a$ high o$uter 
lo$a$ding, it mea$ns tha$t the co$nnected indika$to$r  ha$ve a$ lo$t in co$mmo$n with it. The rule the 
thumb fo$r determining co$nvergent va$lidity is tha$t fo$r co$nfirma$to$ry resea$rch, o$uter 
lo$a$ding must be la$rger tha$n 0.7, a$nd the A$VE va$lue must be grea$ter tha$n 0,5 (Ha$ir et a$l., 
2017).   
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Table 1 
Convergent Validity/ Complete 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

So$urce: Prima$ry Da$ta$, 2025 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Va$ria$ble 
Indica$to$r O$uter  

A$VE 

CI 

CI 1 0.950 

0.903 

CI 2 0.946 

CI 3 0.956 

CI 4 0.959 

CI 5 0.940 

EE 

EE 1 0.948 

0.906 

EE 2 0.942 

EE 3 0.955 

EE 4 0.955 

EE 5 0.954 

EE 6 0.957 

SI 

SI 1 0.935 

0.822 SI 2 0.926 

SI 3 0.916 

FC 

FC 1 0.910 

0.899 

FC 2 0.913 

FC 3 0.901 

FC 4 0.902 

FC 5 0.907 

HM 

HM 1 0.958 

0.857 HM 2 0.968 

HM 3 0.959 

 HM 4 0.906  
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Table 2 
Convergent Validity/ Male (0) 

 

Va$ria$ble 
Indica$to$r O$uter  

A$VE 

CI 

CI 1 0.964 

0.909 

CI 2 0.972 

CI 3 0.964 

CI 4 0.961 

CI 5 0.905 

EE 

EE 1 0.933 

0.906 

EE 2 0.958 

EE 3 0.949 

EE 4 0.949 

EE 5 0.970 

EE 6 0.951 

SI 

SI 1 0.969 

0.910 SI 2 0.969 

SI 3 0.921 

FC 

FC 1 0.921 

0.873 

FC 2 0.939 

FC 3 0.931 

FC 4 0.941 

FC 5 0.941 

HM 

HM 1 0.954 

0.907 HM 2 0.965 

HM 3 0.962 

 HM 4 0.929  
So$urce: Prima$ry Da$ta$, 2025 
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Table 3 
Convergent Validity/ Female 

 

Va$ria$ble 
Indica$to$r O$uter  

A$VE 

CI 

CI 1 0.944 

0.901 

CI 2 0.937 

CI 3 0.954 

CI 4 0.958 

CI 5 0.954 

EE 

EE 1 0.955 

0.906 

EE 2 0.935 

EE 3 0.958 

EE 4 0.957 

EE 5 0.947 

EE 6 0.960 

SI 
SI 1 0.921 

0.837 SI 2 0.909 

SI 3 0.914 

FC 

FC 1 0.905 

0.800 

FC 2 0.901 

FC 3 0.890 

FC 4 0.885 

FC 5 0.892 

HM 
HM 1 0.959 

0.896 HM 2 0.970 

HM 3 0.958 

 HM 4 0.899  
So$urce: Prima$ry Da$ta$, 2025 
 

Discrimina$nt va$lidity deno$tes tha$t a$ co$nstruct is empirica$lly unique fro$m the 
o$ther co$nstruct (Ha$ir,.et a$l (2017). It is eva$lua$ted by Fo$rnell-La$rcker Criterio$n. The 
squa$re ro$o$t o$f A$VE fo$r ea$ch co$nstruct (dia$go$na$ls in bo$ld) is la$rger tha$n the co$rrela$tio$n 
va$lue o$f the co$nstruct with o$ther co$nstruct, a$cco$rding to$ the discrimina$nt va$lidity test 
results in Ta$ble 4,5,6. 

 
Table 4 

Descriminat Validity (Fornell-Larcker Criterion) / Complete 
 

 CI EE FC HM SI 

CI 0.950     

EE 0.746 0.952    

SI 0.647 0.719 0.907   

FC 0.555 0.690 0.685 0.948  

HM 0.680 0.688 0.648 0.647 0.926 
So$urce: Prima$ry Da$ta$, 2025 
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Table 5 
Descriminat Validity (Fornell-Larcker Criterion) / Male (0) 

 

 CI EE FC HM SI 

CI 0.954     

EE 0.773 0.952    

SI 0.695 0.783 0.935   

FC 0.558 0.597 0.735 0.953  

HM 0.782 0.687 0.666 0.489 0.954 
So$urce: Prima$ry Da$ta$, 2025 
 

 
Table 6 

Descriminat Validity (Fornell-Larcker Criterion) / Female (1) 
 

 CI EE FC HM SI 

CI 0.949     

EE 0.736 0.952    

SI 0.632 0.693 0.895   

FC 0.565 0.729 0.672 0.947  

HM 0.637 0.691 0.638 0.717 0.915 
So$urce: Prima$ry Da$ta$, 2025 

 
Testing the relibility o$f the co$nstruct seen fro$m the va$lue o$f Cro$nba$ch’s a$lpha$ 

a$nd co$mpo$site relia$bility. Ta$ble 7, 8, 9 sho$ws tha$t a$ll co$nstruct a$re relia$ble with va$lues 
a$bo$ve 0.7. O$vera$ll the mea $nsurement mo$del sho$ws tha$t the mo$del meets the 
requirements o$f va$lidity a$nd relia$bility so$ tha$t it ca$n be co$ntinued in testing the structura$l 
mo$del. 

 
Table 7 

Cronbach’s alpha and Composite reability / Complete 
 

 Cro$nba$ch's a$lpha$ 
Co$mpo$site 
Relia$bility 

Info$rma$tio$n 

CI 0.973 0.973 Relia$ble 

EE 0.979 0.979 Relia$ble 

SI 0.946 0.948 Relia$ble 

FC 0.962 0.966 Relia$ble 

HM 0.917 0.926 Relia$ble 
So$urce: Prima$ry Da$ta$, 2025 
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Table 8 
Cronbach’s alpha and Composite reability / Male (0) 

 

 Cro$nba$ch's a$lpha$ Co$mpo$site 
Relia$bility 

Info$rma$tio$n 

CI 0.975 0.975 Relia$ble 

EE 0.979 0.980 Relia$ble 

SI 0.964 0.965 Relia$ble 

FC 0.966 0.973 Relia$ble 

HM 0.950 0.957 Relia$ble 
So$urce: Prima$ry Da$ta$, 2025 
 

Table 9 
Cronbach’s alpha and Composite reability / Female (1) 

 

 Cro$nba$ch's a$lpha$ 
Co$mpo$site 
Relia$bility 

Info$rma$tio$n 

CI 0.973 0.973 Relia$ble 

EE 0.979 0.980 Relia$ble 
SI 0.938 0.944 Relia$ble 

FC 0.961 0.965 Relia$ble 

HM 0.903 0.914 Relia$ble 
So$urce: Prima$ry Da$ta$, 2025 
 

Structural Model 
Eva$lua$tio$n o$f the structura$l mo$del is ca$rried o$ut to$ see whether the pro$po$sed hypo$thesis 
ca$n be a$ccepted (Gho$za$li, 2014). Ta$ble 10 summa$rizes the results o$f hypo$thesis testing, 
a$nd sho$w 2 o$f 4 pro$po$sed hypo$thesis, pro$ved with a$ po$sitive direct co$rrela$tio$n 
co$efficient. Thus H1, H2 a$re a$ccepted a$nd H3, H4 wa$s rejected. The mo$dera$tio$n effect to$ 
o$f gender in ta$ble 11, 12, ma$le gender mo$dera$te H1a$, H2a$ a$re a$ccepted a$nd H3a$, H4a$ wa$s 
rejected.  Wherea$s fema$le gender H1b a$re a$ccepted, so$ H2b, H3b, H4b wa$s rejected. 

 
Table 10 

 Hypotheses Testing / Complete 
 

 
O$rigina$l 

sa$mple (O$) 
Sa$mple mea$n 

(M) 

Sta$nda$rd 
devia$tio$n 
(STDEV) 

T sta$tistics 
(|O$/STDEV|) 

P va$lues Results 

EE -> CI 0.479 0.481 0.088 5.423 0.000 A$ccepted 

SI -> CI 0.294 0.289 0.090 3.265 0.001 A$ccepted 

FC -> CI 0.167 0.160 0.101 1,657 0.098 Rejected 

HM -> CI -0.080 -0.071 0.102 0.780 0.436 Rejected 
So$urce: Prima$ry Da$ta$, 2025 
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Table 11 
Hypotheses Testing / Male (0) 

 

 
O$rigina$l sa$mple 

(O$) 
Sa$mple mea$n 

(M) 

Sta$nda$rd 
devia$tio$n 
(STDEV) 

T sta$tistics 
(|O$/STDEV|) 

P va$lues Results 

EE -> CI 0.392 0.389 0.166 2.356 0.018 A$ccepted 

SI -> CI 0.457 0.450 0.153 2,982 0.003 A$ccepted 

FC -> CI 0.022 -0.046 0.233 0.096 0.923 Rejected 

HM -> CI 0.084 0.163 0.230 0.364 0.716 Rejected 
So$urce: Prima$ry Da$ta$, 2025 

 
Table 12 

  Hypotheses Testing / Female (1) 
 

 
O$rigina$l 

sa$mple (O$) 
Sa$mple mea$n 

(M) 

Sta$nda$rd 
devia$tio$n 
(STDEV) 

T sta$tistics 
(|O$/STDEV|) 

P va$lues Results 

EE -> CI 0.521 0.524 0.109 4,779 0.000 A$ccepted 
SI -> CI 0.231 0.226 0.118 1,956 0.051 Rejected 

FC -> CI 0.202 0.200 0.116 1,740 0.082 Rejected 

HM -> CI -0.117 -0.114 0.128 0.909 0.364 Rejected 
So$urce: Prima$ry Da$ta$, 2025 

 
 

Ta$ble 13,14, a$nd 15 displa$y the expla$ined va$ria$nce (R2) a$nd a$djusted R2 fo$r ea$ch 
endo$geno$us va$ria$ble, with va$lues ra$nging fro$m mo$dera$te to$ high (Gho$za$li et a$l,.2014). 
 

Table 13 
R-Square and Adjudted R-Square / Complete 

 

Va$ria$ble R-Squa$re A$djudted R-Squa$re 

CI 0.621 0.612 
So$urce: Prima$ry Da$ta$, 2025 

 
Table 14 

R-Square and Adjudted R-Square / Male (0) 
 

Va$ria$ble R-Squa$re A$djudted R-Squa$re 

CI 0.722     0.695 
So$urce: Prima$ry Da$ta$, 2025 

 
Table 15 

R-Square and Adjudted R-Square / Female (1) 
 

Variable R-Squa$re A$djudted R-Squa$re 

CI 0.592 0.578 
So$urce: Prima$ry Da$ta$, 2025 
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So$urce: Sma$rtPLS O$utput, 2025 

 
Figure 2  

Model Output PLS (complete) 
 
 

 
 

So$urce: Sma$rtPLS O$utput, 2025 
Figure 3  

Model Output PLS (Male / 0) 
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So$urce: Sma$rtPLS O$utput, 2025 

 
Figure 4  

Model Output PLS (Female/1) 
 

The study co$mbines the UTA$UT 2 va$ria$ble with co$ntina$nce intentio$n (CI) to$ lo$o$k 
into$ va$ria$ble tha$n ca$n predict the use o$f Sho$peePa$y, such a$s effo$rt expecta$ncy (EE), so$cia$l 
influence (SI), fa$cilita$ting co$nditio$ns (FC), a$nd hedo$nic mo$tiva$tio$n (HM).  This study 
co$nfirm tha$t gender pla $ys a$ ro$le as a$ mo$dera$ting va$ria$ble tha$n ca$n influence then extent 
to$ which EE a$nd S1 effect to$ CI o$f using Sho$peePa$y. Therefo$re, ma$rketers a$nd ma$na$gers 
o$f the Sho$peePa$y a$pplica$tio$n ca$n co$nsider these differences to$ design mo$re effective 
stra$tegies, ta$ilo$red to$ the cha$ra$cteristic o$f ma$le a$nd fema$le user. Ho$wever, fo$r the 
va$ria$ble SI mo$dera$ted by fema$le gender, it do$es no$t ha$ve a$ po$sitive effect o$n the CI o$f 
using Sho$peePa$y (Venka$tesh et a$l.,2003). Accrording to Venkatesh and Ba$la$ (2008), EE 
has a direct positive effect on CI, indicating that users are more likely to keep using a 
tehnology if they perceive it as easy to use. This direct effect o$f SI o$n CI is in line with 
previo$us studies by Ha$rya$nto $a$nd Setia$wa$n(2020). 

  The hypo$thesis tha$t FC do$ no$t ha$ve a$ po$sitive effect o$n CI, despite the co$nditio$ns 
tha$t fa$cilita$te the use o$f techno$lo$gy (Venka$tesh & Ba$la$., 2008). FC a$re no$t a$lwa$ys 
mo$dera$ted by gender in the a$do$ptio$n o$f digita$l pa$yment system. They o$bserved tha$t 
a$ltho$ugh FC ca$n influence the decisio$n to$ use digita$l pa$yment systems, the impa$ct o$f 
gender do$es no$t significa$ntly mo$dera$te this rela$tio$nship in the co$ntext o$f using e-wa$llet 
a$pplica$tio$ns such a$s Sho$peePa$y (Ra$ha$yu & Da$y., 2017). 

In the UTA$UT theo$ry identified tha$t a$ltho$ugh HM ca$n pla$y a$ ro$le in techno$lo$gy 
a$do$ptio$n, its influence o$n CI is o$ften mo$re limited co$mpa$red to$ perceived usefulness a$nd 
EE. In using pa$yment a$pplica$tio$ns like Sho$peePa$y (Venka$tesh et a$l.,2003). Venka$tesh et 
a$l.(2003) sho$w tha$t a$ltho$ugh HM ca$n influence techno$lo$gy a$do$ptio$n decisio$ns, its impa$ct 
o$n CI is mo$re limited,a$nd gender do$es no$t a$lwa$ys pla$y a$ significa$nt mo$dera$ting ro$le in 
this rela$tio$nship. 
 
CONCLUSION AND SUGGESTION 
Ba$sed o$n the resea$rch findings, it ca$n be co$ncluded tha$t effo$rt expecta$ncy a$nd so$cia$l 
influence ha$ve a$ po$sitive effect o$n co$ntinua$nce intentio$n o$f Sho$peePa$y, mo$dera$ted by 
gender. This indica$tes tha$t impro$ving the ea$se o$f using Sho$peePa$y digita$l pa$yment 
tra$nsa$ctio$ns ha$s a$n impa$ct o$n bo$th ma$le a$nd fema$le. Sho$peePa$y users a$re a$lso$ influenced 
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by so$ca$il enviro$nment fa$cto$rs, which ca$n enha$nce the susta$ina$ble use o$f Sho$peePa$y a$s a$ 
digita$l pa$yment metho$d. Ho$wever, ma$le tend to$ be mo$re ea$sily influenced by their so$cia$l 
enviro$nment. 
 Further resea$rch is expected to$ co$ver a$ bro$a$der a$rea$ o$r even a$ na$tio$na$l sco$pe to$ 
see wheter the sa$me results a$pply o$utside o$f west Suma$tera$. This wo$rld pro$vide a$ mo$re 
co$mprehensive picture o$f the influence o$f the fa$cto$r o$n Sho$peePa$y a$cro$ss different 
lo$ca$tio$ns. In a$dditio$n to$ effo$rt expecta$ncy, so$cia$l influence, fa$cilita$ting co$nditio$n, a$nd 
hedo$nic mo$tiva$tio$n to$wa$rds co$ntinua$nce intentio$n, o$ther fa$cto$rs ma$y a$lso$ influence 
co$ntinua$nce intentio$n. Future resea$rch co$uld include these a$dditio$na$l va$ria$bles to$ 
pro$vide a$ deeper understa$nding, like a$ va$ria$ble perceived security, trust, perceived risk, 
a$nd user sa$tisfa$ctio$n. Beca$use these fa$cto$rs ca$n a$lso$ influence co$ntinua$ne 
intentio$n,inclo$ding them in future resea$rch co$uld pro$vide a$ mo$re co$mprehensive 
understa$nding o$f user beha$vio$r to$wa$rd e-wa$llets. 
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