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ABSTRACT 
 
This study investigates the effects of social influence, lifestyle, digital financial literacy, and 
perceived ease of use on the adoption of digital payment methods among Generation Z in 
Jepara Regency. As a cohort widely recognized for its technological proficiency, Generation 
Z represents the primary user base of digital financial services. Employing a quantitative 
research design, data were collected through questionnaires distributed to 128 income-
earning Gen Z respondents. The data were analyzed using Partial Least Squares–Structural 
Equation Modeling (PLS-SEM) with SmartPLS 4 software. The results indicate that lifestyle 
and perceived ease of use have a positive and significant effect on digital payment adoption. 
Conversely, social influence and digital financial literacy do not show a significant impact. 
These findings suggest that Generation Z’s adoption of digital payment systems is driven 
mainly by practical considerations and digitally oriented lifestyles rather than social 
pressure or financial knowledge. This study contributes to the understanding of young 
generations’ financial behavior in the digital era and offers insights for the development of 
more user-oriented digital financial services, as well as directions for future research. 
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INTRODUCTION 
The use of technology has influenced almost every aspect of human life in the rapidly 
developing digital era, including transaction techniques (Davies, 1989). Many people, 
especially members of Generation Z, now prefer digital payments, which include various 
payment options through digital devices such as mobile banking, e-wallets, QR code 
systems, and fintech applications (Al-Qudah et al., 2024). The generation born between 
1997 and 2012 is referred to as Gen Z (Burger et al. 2021). They are understood to be a 
generation that is very familiar with digital technology and has a higher tendency to use 
digital services in financial activities and tend to choose fast, easy, and secure payment 
solutions. 

Digital payment systems provide a way to pay for goods or services purchased 
online (Tarantang et al., 2019). Currently, the use of digital payments for transactions 
has become a primary need for the public, especially during the recent COVID-19 
pandemic, when public activity and contact were restricted. Furthermore, the use of cash 
for money transfers is considered one of the ways in which COVID-19 infection spreads 
from person to person. Consequently, implementing digital payments for transactions is 
the safest option (Maharani & Meiranto, 2024). 

Digital payments offer practicality, speed, and convenience in transactions, 
perfectly suited to Gen Z's fast-paced and online lifestyle. They tend to use smartphones 
for various daily activities, including shopping and making payments. Furthermore, their 
access to information through social media and online advertising influences their 
preferences in choosing payment methods. This behavior, especially for Gen Z, is 
primarily aimed at facilitating transactions in the digital era and supporting their digital 
financial literacy (Andhini & Muat, 2024). In the long term, this behavior is expected to 
encourage them to manage their finances better, given the practicality of monitoring and 
recording transactions provided by digital payment applications. 

The growing adoption of digital payment applications, which facilitates financial 
monitoring and transaction recording, is evident in the rising number of users depicted 
in Figure 1. 

 

 
 

Source: Copyright Statista, 2024 
 

 
Figure 1 

Number of Digital Payment Users in Indonesia 
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Between 2024 and 2028, the number of users in the "Digital Payments" segment 
of the Indonesian fintech market is expected to increase further, reaching a total of 60.7 
million users (+42.07 percent). This figure is predicted to reach a new peak of 204.97 
million users in 2028, after ten years of continuous growth. Interestingly, over the past 
few years, the number of users in the "Digital Payments" segment of the fintech market 
has continued to rise. In Indonesia, the high level of mobile phone and internet usage by 
the population has accelerated the development of digital payment technology. 
Furthermore, through programs such as the National Non-Cash Movement and the 
National Cashless Society Movement, the government has encouraged the use of digital 
payment technology (Rachmawati & Wahyudi, 2024). In addition to government 
support, consumer behavior has also undergone significant changes, particularly among 
Gen Z. 

In the context of digital payments, factors such as social role, lifestyle, digital 
financial literacy, and practicality are key determinants of Gen Z's adoption of digital 
payments (Aseng, 2020). The banking industry's adoption of fintech technology 
simplifies various aspects, particularly digital payments (Rettobjaan et al. 2023). The use 
of digital payments is studied because it is a key phenomenon in the development of the 
modern financial system. Implementing digital payments can accelerate transactions, 
reduce costs, and increase the frequency, transparency, and efficiency of the financial 
system (Calderon 2025). According to Bank Indonesia (2023), transactions using digital 
wallets increased by more than 200% compared to the previous year, indicating a 
growing adoption of digital payments in society. However, specifically for Generation Z, 
the factors influencing digital payment usage still require further study, given that they 
are the group most rapidly adopting financial technology. 

Several key factors influence the adoption of digital payments among Gen Z. First, 
social factors, such as encouragement from peers, family, and the online environment, 
accelerate the adoption of financial technology (Damayanti and Fathihani 2023). Second, 
lifestyle, where trends such as the Fear of Missing Out and the realization that You Only 
Live Once have made some Gen Z more consumptive and less focused on long-term 
financial planning (Widianita, 2023). Third, digital financial literacy plays a key role in 
individuals' financial management skills. However, according to Aftech (2023), digital 
financial literacy in Indonesia is still at 25%, far below financial inclusion, which has 
reached 85% (Ramadhan et al. 2023). Finally, practicality, namely the belief that digital 
payment systems are easy to learn and implement, is a determining factor in technology 
adoption (Attaqi et al. 2022). 

Although many studies have been conducted on the use of digital payments, 
previous study data shows inconsistent findings regarding the elements that influence 
it, especially in generation Z. Some studies found that social roles play a good and 
relevant role in the use or interest in using digital payments (Damayanti and Fathihani 
2023), but other studies actually show that social roles do not play a relevant role in 
determining QRIS use in generation Z (Rachmawati & Wahyudi, 2024) 

Similarly, in the digital financial literacy variable, a number of studies state that 
digital financial literacy has a relevant role in the use of digital payments and the 
determination of QRIS use (Ramadhan et al. 2023), while other studies found that digital 
financial literacy does not play a relevant role in the use of digital payments in generation 
Z  (Meliasari et al., 2025). 

Regarding lifestyle variables, most studies show that a modern and hedonic 
lifestyle plays a positive role in digital payment usage (Meilani and Kusuma 2024), but 
studies that simultaneously combine lifestyle with social variables and digital financial 
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literacy are still limited. Meanwhile, the practicality variable has generally been shown 
to play a positive role in digital payment usage (Zusrony et al. 2023), but some studies 
show different results depending on the context and characteristics of certain 
informants. 

This means that it is important to examine how social role, lifestyle, digital 
financial literacy, and practicality of use influence the use of digital payments among Gen 
Z. This study is expected to provide a comprehensive description of the financial 
behavior of the younger generation in the digital era, as well as being a consideration in 
the development of digital financial services in Indonesia. 

Social roles describe a person's perspective, which is largely influenced by the 
beliefs of those they trust on a particular issue (Damayanti and Fathihani 2023). Social 
roles play a significant role in the use of digital payments among Gen Z. The impact of 
social norms can motivate the use of digital payment methods, as Generation Z tends to 
follow trends around them. The role of peers also influences their decision to adopt 
digital wallets, where peer support can increase confidence in adopting new 
technologies (Miswanto et al., 2022). 

  
LITERATURE REVIEW 
Theory of Reasoned Action 
Theory of Reasoned Action (TRA) or known as Fishbein's theory, is the theory applied 
in this study, developed by Fishbein & Ajzen, (1975). This theory explains that individual 
behavior (actual behavior) is influenced by interests or intentions (behavioral 
intention). This theory is applied in this study because it can explain how behavioral 
intention is formed from two elements: actions in behavior (attitude) and subjective 
norms. Social role variables are closely related to subjective norms, while lifestyle, digital 
financial literacy, and practicality of use shape actions in using digital payments. This 
means that TRA is an appropriate basis for analyzing the elements that influence digital 
payment usage among Generation Z. 

 
The Technology Acceptance Model Theory  
In addition to applying TRA theory, this study also applies The Technology Acceptance 
Model theory (TAM) was developed by Davis (1989) to describe the acceptance and use 
of information technology by individuals. This model states that perceived usefulness 
and perceived practicality of use are two key characteristics that influence technology 
adoption. Perceived usefulness is the idea that using a particular technology will 
improve performance, while perceived practicality of use is the extent to which the 
technology is easy to understand and apply without significant effort. 

In the context of digital payments, TAM explains that the easier a digital payment 
system is to implement, the greater the likelihood of users using it in their transactions. 
The practicality of use perspective plays a key role in shaping positive behavior and 
technology adoption, particularly among Generation Z, who have a high level of 
technological adaptation. Therefore, TAM is relevant to be applied as a theoretical basis 
to explain the relationship between practicality of use and digital payment usage 
through this study (Davis 1989). 

The numerous benefits offered by digital payment systems for producers and 
consumers have led to their immense popularity. Furthermore, the public's tendency to 
transact online is also high due to the growth of e-commerce (Al Qardh et al., n.d.). 

The goal of electronic payment system innovation is to simplify online payment 
for goods. Credit card payment systems, digital currency, digital purchase total 
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accumulation systems, stored-score payment systems, person-to-person payment 
systems, electronic checks, and electronic bill payment systems are all included in online 
electronic payment systems (Rianto and Yoganingsih 2020). 

According to Davies, (1989), an individual's level of belief that using a particular 
technology will improve their performance is referred to as utility. The frequency and 
variety of technology used determine how this utility is measured. The convenience of 
completing transactions quickly, the simplicity of selecting items to purchase, the 
convenience of shopping, and cost savings are some elements of utility (Rianto and 
Yoganingsih 2020).  

Individuals or groups of people can be influenced by their social environment to 
change the way they behave or act regarding a particular issue based on their beliefs 
(Maharani and Meiranto 2024). Therefore, individuals may be interested in 
implementing a mobile payment system as a result of their social role.  

 
Social Role 
The term "social role" describes an individual's perception of the primary views of 
trusted individuals on a particular issue (Damayanti and Fathihani 2023). Another 
perspective is that social influence can be defined as the degree to which individuals 
perceive those around them as family or colleagues who encourage them to implement 
or try something new. Several studies have shown that higher levels of social influence 
increase an individual's interest in that technology (Rianto and Yoganingsih 2020). 
Social factors are a key determinant of technology adoption, including digital payments. 
Among Gen Z, the decision to adopt digital payments is heavily influenced by social 
factors such as family, peer pressure, and the internet. Growing up in the digital age, 
Generation Z is accustomed to social interactions on social media, other online 
platforms, and instant messaging apps, which accelerates the adoption of new 
technologies, including digital payments (Gupta and Arora 2020). This can be 
interpreted as meaning that the higher the social influence (social role) that an 
individual has in a fintech product or service, the higher the individual's behavioral 
intention (user interest) in a fintech product or service (Emik and Hasanuddin 2020). 

According to several studies, a person's interest in a subject increases as its social 
impact increases (Rianto and Yoganingsih 2020). Communication at the individual and 
group levels can be influenced by social roles, which result from the instructions, actions, 
and behaviors that emerge. 

 
Lifestyle 
According to Mardiyah et al. (2022), a person's lifestyle is their pattern of activities, 
interests, and beliefs. A person's daily activities, their opinions on various topics, their 
level of concern about these things, their self-perception, and their perspective on the 
outside world can be used to assess their lifestyle. Due to the development of 
smartphone technology, social media, and electronic goods, lifestyle changes have 
occurred in a relatively short time and are usually excessive(Rahadi et al., 2021).   Waste 
can occur due to the excessive use of goods or services to meet lifestyle demands 
(Meilani & Kusuma, 2024). 

The lifestyles of the younger generation, whether luxurious or modest, are 
significantly influenced by financial behavior and financial literacy, as young people who 
live healthy lifestyles are better equipped to manage and demonstrate appropriate 
financial behavior (Widianita 2023). Due to the practicality and speed of obtaining 
various goods and services through technology, most Generation Z tends to adopt a 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 1, 2026 
Irabi’ah Al Adawiyah, Anna Widiastuti 

100  

hedonistic lifestyle. Generation Z's dynamic lifestyle is characterized by a full 
concentration on the present and a lack of concern for the future (Widiantari et al. 2023). 
The phrase "You Only Live Once," meaning "you only live once," is popular among 
Generation Z today. This expression is often understood as living life to the fullest and 
not thinking about the future. There is also the idea of FOMO, which is the fear of missing 
out on trends from peers or society (Widianita 2023). 

 
Digital Financial Literacy 
All financial transactions are expected to shift to digital technology and become cashless 
in the future (Ramadhan et al. 2023). The Financial Services Authority (OJK) defines 
financial literacy as "the knowledge, skills, and confidence that influence individual 
actions and behaviors to improve the quality of decision-making and financial 
management to achieve public financial well-being" (OJK, 2022). The ability to manage 
one's finances to prevent overspending, adopt a frugal lifestyle, and protect personal 
information is understood as financial literacy. 

Financial literacy in the context of online payment systems is often referred to as 
"digital financial literacy," encompassing the information, skills, abilities, and confidence 
needed to safely utilize digital financial products and services and ultimately make 
informed financial decisions. An understanding of the risks associated with personal 
data protection is essential for the practicality of online or digital financial transactions. 
Consequently, protecting personal information is a top priority that must be upheld by 
both customers and financial service providers (Pokhrel 2024). 

The goal of financial literacy is to improve a person's knowledge, skills, and 
confidence so they can better manage their own resources (Lisdayanti et al., 2023)  . 
According to the Indonesian Fintech Association, 25% of Indonesia's population will be 
digitally literate by 2023. This figure is much lower than Indonesia's financial inclusion 
rate of 85% (Ramadhan et al. 2023). Strong financial literacy will certainly help people 
achieve their financial goals and have a fulfilling life. Due to their financial habits and 
lifestyle, Generation Z can manage their finances efficiently with a strong understanding 
of financial literacy. 

Good knowledge of digital payment systems also increases users' confidence in 
conducting cashless transactions (Ristiana 2022). Meanwhile, Madepo et al., (2024) 
emphasize that individuals with high digital financial literacy are more likely to 
understand the benefits, security, and efficiency of e-wallets, leading to increased 
intention and frequency of digital payment use. 

Several previous studies have confirmed a positive relationship between digital 
financial literacy and digital payment usage (Siswanti 2023). However, these studies 
generally focused on university students or urban populations, while the behavior of 
Generation Z, who work in the industrial sector, has rarely been studied (Fadli and 
Indradewa 2024). Furthermore, data from different studies shows that digital financial 
literacy is not always a dominant factor compared to practicality or platform promotion. 
This highlights the need for further research in different social and occupational contexts 
to deepen our understanding of the role of digital financial literacy in digital payment 
usage. 

Before making a choice, a person evaluates the practicality of use. They will 
decide to implement the technology if they find it easy to use (Nugraha and Prabawa 
2024). A person's level of confidence that implementing a particular technology system 
will require minimal effort is understood as the practicality of use perspective (Attaqi et 
al. 2022). People assess how trustworthy a digital payment system is in using it. Several 
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previous studies (Meilani and Kusuma 2024) show that Gen-Z consumers in Denpasar 
are influenced by a hedonistic lifestyle and the practicality of using QRIS. Practicality of 
use has positive and relevant implications for interest in implementing digital payment 
systems, both directly and indirectly (Purwanto et al. 2024). Opinion studies  also 
discuss Generation Z's determination to use QRIS (Rachmawati and Wahyudi 2024). 
Financial literacy, practicality, and trust are not particularly important factors. 

 
Hypothesis 
Several studies have shown that higher levels of social influence increase an individual's 
interest in the product (Rianto and Yoganingsih 2020). The adoption of new 
technologies, including digital payments, is accelerated by the fact that Generation Z 
grew up in a digital era where social interactions frequently occur on online platforms 
such as social media and messaging apps (Junianto et al. 2025). This means that the 
higher an individual's social influence (social role) in a fintech product or service, the 
higher their behavioral intention (user interest) in that product or service (Miswanto et 
al., 2022). The accessibility and popularity of digital payment methods can be 
strengthened by recommendations from those closest to them, making the use of digital 
payments more common among Gen Z (Al-Qudah et al. 2024). Based on the theoretical 
description and the results of previous research which show the important role of the 
social environment in shaping technology adoption behavior, the following hypothesis 
is formulated: 
 

H1: Social influence has a positive effect on the use of digital payments among        
Gen Z. 

 
The digital lifestyle of Generation Z has shaped consumption patterns that 

demand practicality and speed in transactions. Their technology-integrated lifestyle 
encourages them to shift to digital payment systems as a more efficient and practical 
part of their daily activities. It's been explained that the cashless behavior among Gen Z 
in Indonesia is driven by a digital lifestyle that emphasizes convenience and practicality 
in every transaction (Aswin et al. 2021). 

In addition, convenience and innovativeness are key determinants of Gen Z's 
adoption of digital payments, closely linked to their modern and technologically 
adaptive lifestyle (Al-Qudah et al. 2024). Similarly, it has been emphasized that Gen Z's 
inherent digital lifestyle strengthens their intention to consistently implement digital 
payments in various economic activities (Andhini 2025). A lifestyle closely tied to the 
use of social media and digital applications has made Gen Z increasingly accustomed to 
digital payment methods as part of their daily activities. A study suggests that Gen Z in 
Indonesia obtains most of their information from instant messaging applications and 
social media, which in turn impacts their preferences for digital services (Evita and 
Prestianta 2023). This means that a technologically adaptive lifestyle positively 
influences the use of digital payments in this generation. Given that Generation Z lives a 
lifestyle closely tied to technology, convenience, and cashless transactions, lifestyle is a 
significant factor influencing the adoption of digital payments. Based on this explanation, 
the following hypothesis is proposed: 

H2: Lifestyle has a positive influence on the use of digital payments among Gen Z. 
 

The skill of understanding, organizing, and applying financial data with digital 
technology to make wise financial decisions is known as "digital financial literacy." An 
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understanding of digital financial instruments, transaction security, and online risk 
management are all included in digital financial literacy. A person's capacity to efficiently 
apply digital financial services, including digital payments, to support daily economic 
activities, increases with their level of digital financial literacy (Fadli and Indradewa 
2024). 

Individuals with high levels of digital financial literacy tend to be better able to 
manage their finances wisely and optimally utilize digital financial services. Knowledge 
of the benefits, security, and efficiency of digital transactions encourages users to be 
more trusting and active in implementing digital payments (Sukma et al. 2024). Several 
previous studies have shown that digital financial literacy plays a positive role in the use 
of digital financial services, as higher individual literacy levels lead to greater skills in 
implementing digital services effectively and efficiently (Andhini & Muat, 2024). This 
means that digital financial literacy can be assumed to play a key role in driving the level 
of digital payment usage among Gen Z. In light of the above discussion, digital financial 
literacy is assumed to influence Gen Z’s digital payment behavior. Thus, the hypothesis 
is stated as follows: 

H3: Digital financial literacy has a positive effect on the use of digital payments  
among Gen Z. 

 
Advances in digital technology have created various innovations in payment 

systems, one of which is digital payments. In the context of technology adoption, 
perceived ease of use is a key factor influencing an individual's decision to use a service. 
The easier a system is to implement, the more likely users are to incorporate it into their 
daily activities (Wahyuningsih and Malahayati 2025). 

Practicality of use describes the extent to which individuals believe implementing 
a digital payment system requires minimal effort. When users perceive a digital payment 
application to have a simple, easy-to-understand, and efficient interface, they are more 
motivated to continue using it (Nizar 2022). Previous studies also show that the 
practicality of use perspective plays a significant role in the adoption and use of digital 
payment services. This means that the higher the perceived practicality, the higher the 
level of digital payment usage (Zusrony et al. 2023). According to the Technology 
Acceptance Model (TAM), ease of use is a key factor influencing the acceptance of a 
technology. When a digital payment system is perceived as easy to understand and 
operate, users, particularly those from Generation Z who are highly familiar with 
technology, are more likely to adopt it quickly and use it sustainably. Therefore, the 
following hypothesis is formulated: 

H4: Ease of use has a positive effect on the use of digital payments among Gen Z. 
 
METHODS 
Digital payment usage encompasses the use of payment systems that enable financial 
transactions to be conducted electronically. Studies have shown that digital payment 
methods have become popular due to features such as fast payments and the 
convenience of tracking small transactions (Ramayanti et al. 2024). Indicators of digital 
payment usage include frequency of use, transaction type, transaction speed, and user 
satisfaction (Sari and Zaerofi 2025). 

Social role refers to the extent to which an individual is influenced by the opinions 
or actions of others in their actions, including the use of financial technology. Among Gen 
Z, the roles of peers, family, and social media are relevant. Social roles encourage 
individuals to try new things, including digital payment technology, due to a sense of 
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expected social acceptance (Aseng, 2020). Indicators of this social role variable, as 
explained by Lee (2008), include information from peers, encouragement from peers, 
information from family, encouragement from family, role, and status. 

The term "lifestyle" describes how people spend their time, prioritizing the 
things they deem important around them while focusing solely on themselves and their 
immediate environment. A person's clothing choices, consumption patterns, and social 
interactions can all be indicators of their lifestyle (Amirulloh et al. 2024). Indicators of 
this lifestyle variable include shopping, family, self, and social issues. 

Digital financial literacy is a basic understanding of financial concepts combined 
with the skills to apply digital tools and applications. This includes the ability to access, 
understand, and apply financial data with the help of technology (Lusardi 2019). 
Indicators of digital financial literacy include general knowledge, saving and borrowing, 
insurance, and investment (Puteri et al. 2024). 

Practicality of Use is the level of user expectations regarding the effort required 
to implement a system (Davis 1989). Indicators of this practicality of use variable 
include ease of learning, ease of obtaining, and ease of management (Yogananda 2017).  

Through this study, we apply quantitative study methods to identify and analyze 
the relationship between social influences, lifestyle, digital financial literacy, and the 
practicality of using digital payments among Gen Z. The quantitative study method itself 
is an approach in the psychological study method that tests theories through the study 
of the relationship between certain variables (Sugiyono 2017). 

Informants were asked a series of questions with multiple possible answers. 
After the questionnaires were distributed to the currently employed Generation Z 
population in the Jepara region, the responses were measured using a score. The 
population of this study, which consisted of all employed Generation Z individuals aged 
15-29 years, totaled 956,827, was obtained from data from the Jepara Regency Central 
Statistics Agency (BPS) on December 18, 2025. This study uses a simple random 
sampling technique, which is a random sampling technique from the entire population 
so that each individual has an equal chance of being selected as a respondent. This 
technique was chosen because the research population has been clearly defined, namely 
all Generation Z who work in the Jepara area with an age range of 15–29 years based on 
data from the Jepara Regency Statistics Agency in 2025. The use of simple random 
sampling is considered appropriate for quantitative research that aims to test the 
relationship between variables, because it is able to produce a representative sample 
and minimize bias in respondent selection. The questionnaire was then distributed to 
selected respondents and the answers were measured using a rating scale for statistical 
analysis (Sugiyono, 2019). 

In this study, the sample size was determined using the method described by 
Hair et al. (2019), which states that sample size can be determined based on the number 
of indicators (observed variables), with a range of 5 to 10 informants for each indicator. 
In this study, there were 21 indicators, and I applied the calculation of 6 people per 
indicator, resulting in the required sample size: n > 21 x 6 = 126. 

However, during the study, it was collected 128 informants. The addition of 
these two informants was done to anticipate the possibility of invalid or incomplete data. 
After the data selection process, the number of informants suitable for analysis still met 
the minimum required limit. 

This study applies data collection with a questionnaire instrument measured 
using a Likert scale with a score range of 1 to 5, where a score of 1 indicates an answer 
that strongly disagrees and a score of 5 indicates an answer that strongly agrees 
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(Sugiyono 2017). The collected data is then processed and analyzed using the SmartPLS 
4 application with the Partial Least Squares Structural Equation Modeling (PLS-SEM) 
method to test the relationship between variables in the study model (Sugiyono, 2017).  

 
RESULTS AND DISCUSSION 
This section explains the results of the analysis of study data regarding social roles, 
lifestyle, digital financial literacy, and practicality of use in using digital payments. 
 The characteristics of the respondents presented in Table 1 show a dominance of 
women, high school graduates, and the 21–25year age group as the main population of 
this study. 
 

Table 1 
Descriptive Statistics 

 
Informant Characteristics Frequency Percentage 
Gender   
1. Man 23 18% 
2. Woman 105 82% 
Total 128 100% 
Education   
1. High School and Equivalent 110 86% 
2. DI-S2 18 14% 
Total 128 100% 
Age   
1. 15 years - 20 years 13 10% 
2. 21 years - 25 years 112 88% 
3. 26 years - 28 years 3 2% 
Total 128 100% 
Source: Primary Research Data, 2025 

 
Table 1 describes that this study involved 128 informants, with the majority of 

informants being women (105 people) and 23 men (18%). In terms of education, the 
majority of informants were high school graduates or equivalent, totaling 110 people 
(86%). The remaining 18 people (14%) had a D1-S2 educational background. The 
majority of informants belonged to the Gen Z age group, with the 21-25 age group 
dominating with a total of 112 people (88%). This was followed by the 18-20 age group 
with a total of 13 people (10%), and only 3 people (2%) were in the 26-28 age group. 
This composition of informants emphasizes that this study specifically targeted and 
successfully collected data from the Gen Z group with educational and age characteristics 
relevant to the use of digital payments. 

Based on the results of the outer loading test presented in Table 2, all indicators 
in each construct show a dominant loading value above 0.70, so it can be concluded that 
the indicators used have met the convergent validity criteria. 

 
Table 2 

Outer Loading 
 

  GH KP LKD PDP PS 

GH1 0,861     

GH2 0,829     

GH3 0,867     

GH4 0,559     
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KP1  0,949    

KP2  0,948    

KP3  0,948    

LKD1   0,864   

LKD2   0,834   

LKD3   0,823   

LKD4   0,818   

PDP1    0,815  

PDP2    0,869  

PDP3    0,845  

PDP4    0,851  

PS2     0,792 

PS3     0,802 

PS4     0,866 

PS5     0,873 

PS6         0,687 
Source: Processed data,2025 

 
Based on Table 2, it can be seen that all indicators in the study variables have outer 

loading scores above the recommended minimum limit of 0.70 (Hair et al., 2017), except 
for two indicators, namely GH4 (0.559) and PS6 (0.687). Nevertheless, these two 
indicators can still be maintained because their scores are close to the minimum and are 
still considered conceptually feasible in assessing the intended construct. 

Table 3 presents the results of construct reliability and validity tests, including 
Cronbach's Alpha, Composite Reliability, and Average Variance Extracted (AVE). These 
results indicate that all constructs have good levels of internal consistency and validity, 
thus declaring the research instrument suitable for further analysis.  

 
Table 3 

Construction Reliability and validity 
 

  Cronbach's alpha 
Composite Reliability 

(rho_a) 
Composite Reliability 

(rho_c) 
Extracted Mean 
Variance (AVE) 

GH 0,793 0,841 0,866 0,623 

KP 0,944 0,945 0,964 0,899 

LKD 0,855 0,862 0,902 0,696 

PDP 0,867 0,868 0,909 0,715 

PS 0,869 0,909 0,903 0,651 
Source: Processed data, 2025 
 

Based on Table 3, Construct Reliability and Validity, the analysis results show that 
all constructs in this study have good levels of reliability and validity. Reliability 
benchmarks are scored using Cronbach's Alpha ($\alpha$) and Composite Reliability 
(rho_a and rho_c). All Cronbach's Alpha scores for the variables Lifestyle (GH: 0.793), 
Practicality of Use (KP: 0.944), Digital Financial Literacy (LKD: 0.857), Use of Digital 
Payment (PDP: 0.867), and Social Role (PS: 0.869) are above the minimum of 0.70, 
indicating good internal consistency of the measurement instrument. 

Discriminant validity between research constructs can be seen in Table 4, which 
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shows the relationship between the variables GH, KP, LKD, PDP, and PS to ensure that 
each construct has adequate conceptual differences. 

 
Table 4 

Discriminant Validity 
 

  GH KP LKD PDP PS 
GH      
KP 0,706     
LKD 0,827 0,806    
PDP 0,800 0,759 0,690   
PS 0,588 0,392 0,622 0,322  

Source: Processed data, 2025 
 
Based on Table 4 Discriminant Validity (using the Fornell-Larcker criteria), the 

analysis results show that most of the constructs used in this study have discriminant 
validity. According to the Fornell-Larcker criteria, the square root of the diagonal AVE 
score of a construct must be higher than the off-diagonal relationship score between 
constructs in the same row and column. 

As illustrated in Figure 2, this study proposes a theoretical framework in which 
GH, KP, LKD, and PS influence PDP. The empirical results of the hypothesis testing 
presented in Table 5 indicate that GH and KP have significant effects on PDP, whereas 
LKD and PS do not exhibit statistically significant relationships. 

 

 
 
Source: Processed data (2025) 
 

Figure 2 
Theoretical Framework and Measurement Model 
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Table 5 
 Hypothesis Test Results (Total effects) 

      

  
Original 
sample (O) 

Sample mean 
(M) 

Standard 
deviation 
(STDEV) 

T statistics 
(|O/STDEV|) P values 

GH -> PDP 0,447 0,450 0,093 4,808 0,000 

KP -> PDP 0,432 0,422 0,098 4,403 0,000 

LKD -> PDP 0,017 0,020 0,095 0,173 0,862 

PS -> PDP -0,058 -0,050 0,061 0,954 0,340 
Source: Processed data, 2025 
 
Based on Table 5 Hypothesis Test Results (Total Effects), information was 

obtained regarding the total role of independent variables in the dependent variable of 
Digital Payment (PDP) Use among Gen Z. First, the hypothesis regarding the role of 
Lifestyle (GH) in Digital Payment (PDP) Use showed an Original Sample (O) score of 
0.470. With a T statistics score of 5.300 and P values of 0.000, which is $P < 0.05$, it can 
be stated that Lifestyle has a good and relevant role in Digital Payment Use among Gen 
Z. 

 
Discussion 
In the Lifestyle (GH) variable, indicators GH1 (0.861), GH2 (0.829), and GH3 (0.867) 
show high outer loading scores, making it possible to state that all three indicators are 
valid in reflecting the lifestyle construct. Meanwhile, indicator GH4 has a score of 0.559, 
which although below 0.70, is still maintained because it is still considered theoretically 
relevant by the researcher. Furthermore, the Practicality of Use (KP) variable has a very 
high outer loading score, namely KP1 (0.949), KP2 (0.948), and KP3 (0.948). This shows 
that all indicators in this variable are very strong in describing the construct of 
practicality of use. 

For the Digital Financial Literacy (DFL) variable, the outer loading scores for each 
indicator were also high, namely DFL1 (0.864), DFL2 (0.834), DFL3 (0.823), and DFL4 
(0.818). These results demonstrate that all four indicators are valid in representing the 
construct of digital financial literacy. In the Digital Payment Usage (DFL) variable, the 
outer loading scores were also above 0.80, namely DFL1 (0.815), DFL2 (0.869), DFL3 
(0.845), and DFL4 (0.851), which means all these indicators can reflect the construct of 
digital payment usage very well. Finally, the Social Role (SPS) variable has indicators 
with outer loading scores between 0.792 and 0.873, except for DFL6 (0.687) which is 
slightly below the minimum. However, this score is still acceptable because it is close to 
0.70 and is still theoretically relevant in describing the social role in digital payment 
usage. 

Furthermore, the Composite Reliability scores (rho_a and rho_c) for all constructs 
also showed excellent results, all exceeding 0.70. For rho_a, the scores for GH (0.866), 
KP (0.964), LKD (0.892), PDP (0.909), and PS (0.903) confirmed high reliability. 
Similarly, the rho_c scores for GH (0.866), KP (0.964), LKD (0.892), PDP (0.909), and PS 
(0.903) also confirmed excellent consistency. 

In terms of convergent validity, the Average Variance Extracted (AVE) was 
applied as an indicator. All constructs in this study had AVE scores above 0.50. 
Specifically, the AVE scores for Lifestyle (0.623), Practicality of Use (0.820), Digital 
Financial Literacy (0.676), Digital Payment Use (0.715), and Social Role (0.651) all 
exceeded 0.50. This indicates that more than 50% of the indicator variance is explained 
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by each construct, confirming that each construct has met the convergent validity 
benchmark. This means that this study instrument has an adequate level of reliability 
and minimum validity to assess the variables studied. 

From the table, it can be observed that for the Lifestyle (GH) variable, the square 
root of its AVE score (0.706) is greater than its relationship with Practicality of Use 
(0.627), Digital Financial Literacy (0.800), Digital Payment Use (0.588), and Social Role 
(not seen in the figure, but assumed to be lower than 0.706). For the Practicality of Use 
(KP) variable, the square root of its AVE score (0.806) is greater than its relationship 
with Digital Financial Literacy (0.759), Digital Payment Use (0.392), and Social Role (not 
seen in the figure, but assumed to be lower than 0.806). For the Digital Financial Literacy 
(DFL) variable, the square root of the AVE (0.690) is greater than its relationship with 
the Use of Digital Payment (0.622), and Social Role (not visible in the figure, but assumed 
to be lower than 0.690). For the Use of Digital Payment (PDP) variable, the square root 
of the AVE (0.322) is smaller than its relationship with the Use of Digital Payment 
(0.622). This indicates a problem with the discriminant validity for the Use of Digital 
Payment variable. 

This means that the higher or more relevant Gen Z lifestyle is in technology and 
practicality, the greater the use of digital payments. Second, for Practicality of Use (KP) 
in the Use of Digital Payment (PDP), the Original Sample (O) score is 0.432. With T 
statistics of 4.403 and P values of 0.000 ($P < 0.05$), this hypothesis is also accepted. 
This shows that Practicality of Use has a good and relevant role in the Use of Digital 
Payment. The easier and more intuitive the use of digital payments, the higher the level 
of use by Gen Z. Third, the hypothesis regarding the role of Digital Financial Literacy 
(LKD) in the Use of Digital Payment (PDP) shows an Original Sample (O) score of 0.017. 
However, with T statistics of 0.173 and P values of 0.862 ($P > 0.05$), this hypothesis is 
rejected. This confirms that Digital Financial Literacy does not have a relevant role in the 
Use of Digital Payment among Gen Z through this study.  

Although Gen Z may have a basic understanding of digital finance, this element is 
not directly a major driver of digital payment usage compared to other elements. Fourth, 
for Social Role (PS) in the Use of Digital Payment (PDP), the Original Sample (O) score is 
-0.058. With T statistics of 0.954 and P values of 0.340 ($P > 0.05$), this hypothesis is 
also rejected. This means that Social Role does not have a relevant role in Digital 
Payment Usage among Gen Z. Although Gen Z is understood to be a highly socially 
connected group, social pressure or norms from the environment do not seem to be a 
dominant element in their decision to adopt digital payments. 
 
CONCLUSION AND SUGGESTIONS 
Based on the results of the analysis can be stated that lifestyle and practicality of use 
have a good and relevant role in the use of digital payments among Generation Z. This 
shows that the more relevant Gen Z's lifestyle is in technology and the easier and more 
intuitive the use of digital payment systems, the higher the level of use. 

In contrast, digital financial literacy and social role variables did not play a 
relevant role in digital payment usage. This finding confirms that although Gen Z has a 
high level of social connectedness and a basic understanding of digital finance, these 
factors are not the primary drivers of their decision to use digital payment services. This 
means that digital payment behavior among Gen Z is driven more by practical aspects 
and a dynamic digital lifestyle than by social factors or financial knowledge. 

Digital payment service providers are advised to continue innovating to 
improve the practicality of their applications, both in terms of simple interface design, 
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transaction speed, and user data security. Practical access and intuitive features will 
encourage increased use of digital payment services among Generation Z, who are 
characterized by simultaneously being fast and efficient.  

The government and the Financial Services Authority (OJK) need continuous 
efforts to improve digital financial literacy through educational programs, seminars, and 
digital campaigns so that the public, especially the younger generation, has better 
knowledge and awareness regarding the safe and trustworthy use of digital financial 
services. Meanwhile, Generation Z, as the primary users of digital payment services, is 
expected to apply the practicality of this technology wisely, not only to meet 
consumptive needs but also to support more focused and efficient personal financial 
management. 

Based on the results of this study, which emphasize the importance of 
practicality and digital financial literacy in encouraging the use of digital payment 
services among Generation Z, further research is recommended to examine several 
additional variables that could potentially influence the adoption and continued use of 
these services.  

First, the trust variable requires further investigation because, while the 
practicality of the application encourages use, data security and privacy protection 
significantly determine the level of user comfort in conducting digital transactions on an 
ongoing basis. Trust can act as a mediator between ease of use and user loyalty.  

Second, the perceived risk variable is important to analyze, particularly 
regarding the risk of data breaches, digital fraud, and transaction errors. Digitally active 
Generation Z still has concerns about financial security, so risk perception can influence 
the intensity of digital payment service use.  

Third, further research could include financial self-control or consumer 
behavior variables, given that the convenience of digital payments has the potential to 
increase impulsive spending. This variable is important to understand whether the 
practicality of technology actually encourages better financial management or, 
conversely, increases consumer behavior.  

Fourth, the social influence variable is also relevant to study because Generation 
Z is strongly influenced by their social circle, social media, and digital trends in their 
adoption of financial technology. These factors can either strengthen or weaken the 
decision to use digital payment services.  

By adding these variables, future research is expected to provide a more 
comprehensive understanding of the psychological, social, and security factors that 
influence digital payment service use, as well as produce a more robust model for 
explaining Generation Z's financial behavior. 
 
REFERENCES 
Al-Qudah, A. A., Al-Okaily, M., Shiyyab, F. S., Taha, A. A. D., Almajali, D. A., Masa’deh, R., & 

Warrad, L. H. (2024). Determinants of Digital Payment Adoption Among Generation 
Z: An Empirical Study. Journal of Risk and Financial Management, 7(11), 1–18. 
https://doi.org/10.3390/jrfm17110521 

Amirulloh, M. D., Kholidi, A. Al, Bahar, A., & Wahidah, S. N. (2024). Pengaruh Locus of 
Control dan Gaya Hidup Konsumerisme terhadap Intention to Buy pada Mahasiswa 
Fakultas Ekonomi Unusida Universitas NU Sidoarjo terhadap sejauh mana mereka 
memiliki kendali atas kejadian dalam hidup mereka . Individu untuk memiliki barang-
barang dan pengalaman-pengalaman tertentu sebagai cara untuk. 2(3). 

Andhini, N. A., & Muat, S. (2024). Tapping into the Future : What Drives Generation Z to 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 1, 2026 
Irabi’ah Al Adawiyah, Anna Widiastuti 

110  

Adopt Digital Payments. InJBM: Integrated Research Journal of Business and 
Management, 1(2), 148–169. 

Aseng, A. C. (2020). Factors Influencing Generation Z Intention in Using FinTech Digital 
Payment Services. CogITo Smart Journal, 6(2), 155–166. 

Aswin, R., Resti, N., Putri, R., Soekarno, S., & Da-, S. M. (2021). International Journal of Data 
and Network Science Analyzing cashless behavior among generation Z in Indonesia. 5, 
601–612. https://doi.org/10.5267/j.ijdns.2021.8.007 

Attaqi, M. F., Suryono, I. A., Kussujaniatun, S., & Sudaryatie, S. (2022). Pengaruh 
Kepercayaan, Persepsi Kemudahan Penggunaan, Dan Kualitas Pelayanan Elektronik 
Terhadap Niat Beli Ulang. Jurnal Impresi Indonesia, 1(6), 694–700. 
https://doi.org/10.58344/jii.v1i6.90 

Burger, R., Fisher, G., Hudson, A., & Rader, M. (2021). Generation Z and The 21st Century 
Workplace: A Scoping Review. Journal of Academy of Business and Economics, 21(1), 
41–54. https://doi.org/10.18374/jabe-21-1.4 

Calderon, A. A. (2025). Digital Payments and their Role in Enhancing Financial 
Transactions Efficiency. International Journal of Economics and Financial Issues , 
15(1), 182–189. https://doi.org/10.32479/ijefi.17555 

Damayanti, S., & Fathihani, F. (2023). Analisis Pengaruh Kemudahan Penggunaan, 
Pengaruh Sosial Dan Risiko Terhadap Minat Penggunaan Financial Technology 
(Fintech) (Studi Kasus Pada Generasi Milenial Mahasiswa Universitas Dian 
Nusantara). Jurnal Ekonomi Manajemen Sistem Informasi, 4(6), 1014–1023. 
https://doi.org/10.31933/jemsi.v4i6.1632 

Davies, F. D. (1989). Information Technology Introduction. 13(3), 319–40. 
Emik, J., & Hasanuddin, U. (2020). Penggunaan E-wallet di Kalangan Mahasiswa. 3. 
Evita, N., & Prestianta, A. M. (2023). Patterns of media and social media use in generation 

z in Indonesia. 7(March), 195–214. https://doi.org/10.25139/jsk.v7i1. 
Fadli, J. A., & Indradewa, R. (2024). Measuring the Level of Digital Financial Literacy Among 

Generation Y and Z in Indonesia. 12(5), 1911–1918. 
https://doi.org/10.37641/jimkes.v12i5.2532 

Fishbein, M., & Ajzen, I. (1975). Teori tindakan beralasan (Reading (ed.)). Reading. 
Gupta, K., & Arora, N. (2020). Investigating consumer intention to accept mobile payment 

systems through unified theory of acceptance model: An Indian perspective. South 
Asian Journal of Business Studies, 9(1), 88–114. https://doi.org/10.1108/SAJBS-03-
2019-0037 

Junianto, P., Suudiah, V. A., Tinggi, S., Bentara, I. E., & Batam, P. (2025). Tractare Jurnal 
Ekonomi-Manajemen The Role Of Payment Technology And Digital Marketing In 
Shaping Gen Z Consumer Behavior: A Literature Review And Future Research 
Directions. Tractare Jurnal Ekonomi-Manajemen, 8(1), 45–48. 

Lisdayanti, D., Trihantana, R., & Kusumaningrum, R. (2023). Pengaruh Literasi Keuangan, 
Electronic Money, Gaya Hidup, Dan Kontrol Diri Terhadap Perilaku Konsumtif 
Mahasiswa Pada Masa Pandemi Covid-19. Sahid Banking Journal, 3(01), 168–187. 
https://doi.org/10.56406/sahidbankingjournal.v3i01.126 

Lusardi, A. (2019). Financial literacy and the need for financial education : evidence and 
implications. 5, 1–8. 

Madepo, M. A., Budiarti, L., & Khalida, F. S. (2024). Impact of Digital Financial Literacy , 
Perceived Ease of Use , Perceived Usefulness , Perceived Security and Social 
Influence on Intention to Use E-Wallet for Students in Pontianak City. Jurnal Aplikasi 
Bisnis Dan Manajemen (JABM), 11(1), 111–111. https://doi.org/10.4108/eai.2-8-
2023.2341489 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 1, 2026 
Irabi’ah Al Adawiyah, Anna Widiastuti 

111  

Maharani, N., & Meiranto, W. (2024). Analisis Faktor-Faktor yang memengaruhi Niat 
Perilaku Penggunaan E-Wallet terhadap Perilaku Pengguna dengan menggunakan 
Model Unified Theory Of Acceptance And Use Of Technology 3 (UTAUT 3) pada 
Mahasiswa di Kota Semarang. Diponegoro Journal of Accounting, 13(4), 1–15. 

Mardiyah, S., Dwiyana, P., Wicaksono, D., Sitoayu, L., & Mardiyah, S. (2022). Dampak 
Pandemi Covid-19 terhadap Perubahan Perilaku Makan Mahasiswa di Indonesia 
Impact of the Covid-19 Pandemic on Changes in Eating Behavior of Students in 
Indonesia. 6(3), 1–8. https://doi.org/10.20473/amnt.v6i3.2022.298-305 

Maulana Nizar. (2022). J-MAS. 7(2), 928–933. https://doi.org/10.33087/jmas.v7i2.569 
Meilani, I. G. A. R., & Kusuma, P. S. A. J. (2024). Pengaruh Gaya Hidup Hedonisme dan 

Kemudahan Penggunaan QRIS Terhadap Perilaku Konsumtif Gen-Z di Kota 
Denpasar. Accounting Research Unit (ARU Journal), 5(1), 1–10. 
https://doi.org/10.30598/arujournalvol5iss1pp1-10 

Meliasari, D., Setiawan, B., & Roswaty, R. (2025). Pengaruh Digital Financial Literacy, 
FoMO, Performance Expectancy dan Effort Expectancy Terhadap Use Behavior Pada 
Digital Payment (Studi Pada Generasi Z di Kota Palembang). Jurnal Media Wahana 
Ekonomika, 22(2), 458–469. 

Miswanto, M., Sidik, P. A., & Arrafi, M. F. (2022). Pengaruh Persepsi Kemudahan, Persepsi 
Manfaat, Promosi E-Wallet dan Lingkungan Teman Sebaya terhadap Perilaku 
Konsumtif Mahasiswa. Jurnal Bisnis Dan Ekonomi, 28(2), 136–151. 
https://doi.org/10.35315/jbe.v28i2.9274 

Nugraha, A. I., & Prabawa, S. A. (2024). Literasi Keuangan, Kemudahan Pengguanaan, 
Serta Manfaat Terhadap Penggunaan Quick Response Code Indonesian Standard 
(QRIS). Journal of Economic, Bussines and Accounting (COSTING), 7(3), 5715–5723. 
https://doi.org/10.31539/costing.v7i3.9481 

Pokhrel, S. (2024). No TitleΕΛΕΝΗ. Αγαη, 15(1), 37–48. 
Purwanto, H., Indrian, H., Adi, S., & Astuty, H. S. (2024). The Influence Of Perceived Ease Of 

Use On The Intention To Use Digital Payment Applications In Transactions. 15(02), 
111–116. 

Puteri, A. M., Inanda, I., Prasetio, R. B., & Sanjaya, R. (2024). Pengaruh Literasi Keuangan 
dan Literasi Digital terhadap Preferensi Bank Bank Digital di Kalangan Mahasiswa. 
3(4), 16–25. 

Rachmawati, S., & Wahyudi, T. N. (2024). Analisis Faktor Yang Mempengaruhi Keputusan 
Penggunaan Qris Pada Generasi Z. Jurnal Akademi Akuntansi, 7(2), 1–16. 
https://doi.org/10.22219/jaa.v7i2.32767 

Rahadi, R. A., Putri, N. R. R., Soekarno, S., Damayanti, S. M., Murtaqi, I., & Saputra, J. (2021). 
International Journal of Data and Network Science Analyzing cashless behavior 
among generation Z in Indonesia. International Journal of Data & Network Science, 
5(4), 601–612. https://doi.org/10.5267/j.ijdns.2021.8.007 

Ramadhan, D., Asri, H. R., Gisijanto, H. A., Hartanti, N. D., & Setyarini, E. (2023). Pengaruh 
Persepsi Kemudahan, Persepsi Manfaat, Gaya Hidup dan Literasi Keuangan Digital 
Terhadap Keputusan Penggunaan QRIS pada Generasi Muda. Revenue: Lentera Bisnis 
Manajemen, 1(04), 162–170. https://doi.org/10.59422/lbm.v1i04.168 

Ramayanti, R., Aisyah, N., Azhar, Z., Hadiyan, N., & Azman, N. (2024). Computers in Human 
Behavior Reports Exploring intention and actual use in digital payments : A 
systematic review and roadmap for future research. Computers in Human Behavior 
Reports, 13(August 2023), 100348. https://doi.org/10.1016/j.chbr.2023.100348 

Rettobjaan, V. F. C., Widnyani, N. M., Aristayudha, A. A. N. B., Astitiani, N. L. P. S., & 
Richadinata, K. R. P. (2023). Pengenalan Pemanfaatan Teknologi Pembayaran Digital 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 1, 2026 
Irabi’ah Al Adawiyah, Anna Widiastuti 

112  

Bagi Warga Penggiat Usaha Di Wilayah Desa Tandeg. Jurnal Abdimas Ilmiah Citra 
Bakti, 4(2), 283–291. https://doi.org/10.38048/jailcb.v4i2.1445 

Rianto, R., & Yoganingsih, T. (2020). Pengaruh Religiusitas, Pengaruh Sosial Dan 
Dukungan Pemerintah Terhadap Minat Menabung Di Bank Syariah Mandiri - Bekasi. 
Jurnal Ilmiah Akuntansi Dan Manajemen, 16(2), 76–83. 
https://doi.org/10.31599/jiam.v16i2.405 

Rika Widianita, D. (2023). No 主観的健康感を中心とした在宅高齢者における 健康関連
指標に関する共分散構造分析Title. AT-TAWASSUTH: Jurnal Ekonomi Islam, VIII(I), 
1–19. 

Ristiana, N. (2022). Keuangan Digital Terhadap Minat Mahasiswa Dalam Penggunaan 
Layanan E-Banking. 7(30), 425–444. 

Sari, N., & Zaerofi, A. (2025). Pengaruh Kemudahan Penggunaan , Kecepatan Transaksi , 
dan Keamanan Transaksi Terhadap Kepuasan Konsumen dalam Melakukan 
Pembayaran Menggunakan QRIS The Effect of Perceived Ease of Use , Transaction 
Speed , and Transaction Security on Consumer Satisfaction in Making Payments Using 
QRIS. 6(2). 

Selly Rachmawati, & Wahyudi, T. N. (2024). Analisis Faktor Yang Mempengaruhi 
Keputusan Penggunaan Qris Pada Generasi Z. Jurnal Akademi Akuntansi, 7(2), 1–16. 
https://doi.org/10.22219/jaa.v7i2.32767 

Siswanti, T. (2023). Pengaruh Literasi Keuangan Digital Dan Sosial Ekonomi Terhadap 
Pemanfaatan Digital Payment Dengan Budaya Sebagai Variabel Moderating. Jurnal 
Bisnis & Akuntansi Unsurya, 8(1), 30–43. https://doi.org/10.35968/jbau.v8i1.1017 

Sugiyono. (2017). Metodologi riset kuantitatif, kualitatif, serta penelitian dan 
pengembangan (Alfabeta (ed.)). Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kualitatif, Kuantitatif dan RND (Alphabet CV (ed.)). 
Alphabet CV. 

Sukma, I., Barus, L., Lasniroha, T., & Bayunitri, B. I. (2024). Navigating the Digital Financial 
Landscape : The Role of Financial Literacy and Digital Payment Behaviorin Shaping 
Financial Management Among Generation Z Student. 11(7), 302–323. 
https://doi.org/10.33168/JLISS.2024.0716 

Tarantang, J., Awwaliyah, A., Astuti, M., & Munawaroh, M. (2019). Perkembangan Sistem 
Pembayaran Digital Pada Era Revolusi Industri 4.0 Di Indonesia. AL-QARDH, 4(1), 
60–75. https://doi.org/10.23971/jaq.v4i1.1442 

Wahyuningsih, Y., & Malahayati, U. (2025). Pengaruh kemudahan penggunaan dan 
keamanan terhadap keputusan penggunaan pembayaran digital di indonesia. 2(1), 1–
8. 

Widiantari, K. S., Mahadewi, I. A. G. D. F., Suidarma, I. M., & Arlita, I. G. A. D. (2023). 
Pengaruh Literasi Keuangan, E-Money Dan Gaya Hidup Terhadap Perilaku Keuangan 
Generasi Z Pada Cashless Society. Jurnal Ilmiah Manajemen, Ekonomi, & Akuntansi 
(MEA), 7(3), 429–447. https://doi.org/10.31955/mea.v7i3.2802 

Yogananda, A. septa. (2017). Fakultas ekonomika dan bisnis universitas diponegoro 
semarang 2017. 

Zusrony, E., Anzie, L. P., Asti, P., Manalu, G., Permana, I., & Imaliya, T. (2023). Analisis 
Perceived Usefulness , Perceived Ease of Use dan Perceived Risk Terhadap Minat 
Penggunaan Pembayaran Digital Quick Response Indonesia Standard ( QRIS ) Pada 
Pelaku UMKM. 16(1), 200–206. 


