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ABSTRACT 
 
This study examines the implementation of intellectual enhancement in personality 
development through a literacy corner program at the Class IIA Correctional Institution in 
Tangerang. The program is part of the broader correctional development system (SPPN), 
aiming to improve inmates’ literacy skills and support their personal growth. Using a 
descriptive qualitative approach, data were collected through in-depth interviews, 
observations, and document analysis. The study is guided by literacy theory and the concept 
of correctional development (SPPN). The ϔindings indicate that the literacy corner and 
library program are relatively effective in enhancing inmates’ intellectual capacity. Inmates 
actively use the library to gain knowledge, engage in positive activities during their free 
time, and improve their reading and comprehension skills. The program includes activities 
such as reading, writing book summaries, and participating in group discussions, which 
contribute to both cognitive and personal development. However, several challenges remain. 
Not all inmates participate actively in the program, the availability of reading materials is 
still limited in certain areas, and there is a lack of dedicated literacy mentors to guide and 
support inmates consistently. In conclusion, the literacy-based development program has a 
positive impact on inmates’ intellectual growth, but its effectiveness can be further enhanced 
by increasing participation, expanding library resources, and providing more structured 
mentoring support. 
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INTRODUCTION 
The development of digital technology has brought signiϐicant changes in various aspects 
of life, especially in the economic and ϐinancial sectors (Arner et al., 2016). This digital 
transformation has changed the way people and businesses handle ϐinancial transactions 
through digital-based services, known as ϐinancial technology, or Fintech. Fintech 
encompasses services such as electronic payments, online loans, digital investments, and 
QRIS payment systems, etc (Lee & Shin, 2021). These services not only increase ϐinancial 
inclusion, but also help manage user data more effectively for more personalised services 
and reduced risk.  

The advancement of ϐintech has not only changed the way people access ϐinancial 
services, but also promotes ϐinancial inclusion and changes the dynamics of trust and user 
behaviour in the digital ϐinancial system (Choi & Rocheteau, 2023). According to data 
from Bank Indonesia, as of October 2023 there were 29.6 million QRIS merchants, and 
around 92% of them were MSME players, showing how widespread the adoption of 
ϐintech is among Indonesian MSMEs. However, this high adoption rate does not fully 
reϐlect the optimal use of ϐintech in supporting business sustainability (Bank Indonesia, 
2023). MSMEs play a strategic role in the national economy, both in terms of employment 
and contribution to Gross Domestic Product (Mahfud, 2025). The existence of ϐintech 
helps MSMEs to be more practical and faster amid digitalisation, but many MSME players 
still face obstacles in understanding, managing, and utilising digital ϐinancial technology 
effectively.  

Research shows that the digital ϐinancial literacy index of Indonesians is still 
relatively low, at 49.68%, which has an impact on the low level of trust and utilisation of 
ϐintech services (Otoritas Jasa Keuangan, 2022).  Digital literacy utilises ϐintech because 
digital literacy provides the knowledge and skills needed to use digital ϐinancial products 
and services safely and efϐiciently (Khatri et al., 2025). With good digital literacy, MSME 
players or the public can understand how to access ϐintech services, manage digital 
transactions, and reduce the risk of errors and fraud. Digital literacy facilitates access to 
ϐinancial services, supports the transition to cashless transactions, and makes life more 
convenient and secure because transactions become more efϐicient and protected 
(Prihandini, 2025). However, good digital ϐinancial literacy does not necessarily imply an 
increase in the use of ϐintech. In practice, MSME players are often still hesitant to conduct 
digital transactions due to concerns about data security, privacy, and the habits of the 
ϐintech platforms used. This is where digital trust plays an important role as a bridge 
between literacy skills and the utilisation of ϐintech. Without trust in digital systems, even 
business players with high literacy levels are reluctant to utilise technology-based 
ϐinancial services (Maharani & Bebasari, 2026). 

Several previous studies have examined the relationship between digital ϐinancial 
literacy and ϐintech utilisation, but the results still show inconsistencies in the research 
gap (Morgan et al., 2022). Many studies have examined the relationship between digital 
ϐinancial literacy and ϐintech utilisation by MSME players, as well as the direct impact of 
ϐintech on MSMEs. However, the role of digital trust as a moderating variable in this 
relationship has not been explored in depth. Other studies show that although digital 
trust is considered an important factor, in some contexts, trust does not signiϐicantly affect 
interest in using ϐintech, especially if digital infrastructure and technological literacy are 
still low (Jafri et al., 2023). Digital ϐinancial literacy has a positive effect on the use of 
ϐintech, indicating that digital literacy does not directly affect the use of ϐintech without 
the factor of trust as a moderating variable (Abbas & Khan, 2024). This reinforces the 
assumption that digital trust plays an important role as a link between digital ϐinancial 
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literacy and the utilisation of ϐintech by SME actors. Low literacy also makes SMEs less 
conϐident in utilising ϐintech services, mainly due to concerns about the security and 
privacy risks of digital transactions (Klapper & Lusardi, 2020). 

Therefore, to increase the use of ϐintech, better digital literacy and greater trust in 
the security of this system are needed so that MSMEs can fully utilise ϐintech for business 
growth and long-term sustainability (Saputra et al., 2025). In the context of Cirebon City, 
a similar phenomenon is clearly evident. Data from the Cirebon Ministry of 
Communication and Information Technology shows that 53% of MSMEs admit that they 
do not fully trust Fintech providers, 41% of MSMEs are hesitant to provide personal data 
on ϐinancial applications, and 38% of MSMEs consider Fintech security information to be 
insufϐiciently transparent (Dinas Komunikasi dan Informatika Kota Cirebon, 2023). This 
condition shows a gap between digital ϐinancial literacy and the level of Fintech 
utilisation, which can be explained through the mediating role of digital trust. Thus, this 
study is important to analyse the role of digital trust as a mediating variable between 
digital ϐinancial literacy and Fintech utilisation by MSME actors in Cirebon City. The 
results of this study are expected to provide empirical contributions to academic studies 
and policy input to improve digital ϐinancial inclusion in the region. 

 
LITERATURE REVIEW, RESEARCH FRAMEWORK, AND HYPOTHESES 
Digital Financial Literacy 
According to Lusardi & Mitchell, (2014), financial literacy is an individual's ability to 
understand basic ϐinancial concepts and use that knowledge to make effective ϐinancial 
decisions. With the development of ϐinancial technology, this concept has evolved into 
digital ϐinancial literacy, which is an individual's ability to safely and responsibly access, 
understand, and utilise digital-based ϐinancial services such as mobile banking, e-wallets, 
and ϐintech lending (Development, 2023). Digital ϐinancial literacy encompasses not only 
an understanding of ϐinancial products, but also the ability to use digital technology and 
comprehend the risks of cyber security in ϐinancial transactions. Research conducted by 
(Morgan et al., 2022) shows that digital ϐinancial literacy plays an important role in 
improving ϐinancial inclusion and individuals' ability to make optimal use of digital 
ϐinancial services. Individuals with a good level of digital literacy tend to be better able to 
evaluate risks and choose digital ϐinancial products that suit their needs. 

Digital ϐinancial literacy can be understood as the integration of ϐinancial literacy 
and digital literacy, which comprehensively serves to improve individuals' ability to 
understand, access, and utilise various technology-based ϐinancial services effectively, 
safely, and responsibly (Setiawan et al., 2022). This concept not only covers 
understanding digital ϐinancial products and instruments, but also the ability to operate 
ϐinancial devices and applications, evaluate online transaction risks, maintain personal 
data security, and make rational ϐinancial decisions amid the dynamic development of the 
digital economic ecosystem. Therefore, the higher a person's level of digital ϐinancial 
literacy, the better the quality of their ϐinancial decision-making, including managing 
income, controlling expenses, choosing appropriate digital ϐinancial products, and 
minimising potential risks such as cyber fraud and over-indebtedness, thereby ultimately 
supporting sustainable ϐinancial well-being (Lyons & Kass-Hanna, 2021). 

 
Utilisation of Fintech 
According to Arner et al., (2016), fintech refers to the use of innovative technology in 
ϐinancial systems to improve access, efϐiciency, and quality of ϐinancial services for 
individuals and businesses. The development of ϐintech has given rise to various services 
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such as digital payments, peer-to-peer lending, crowdfunding, robo-advisory, and 
blockchain-based technology (Kou & Lu, 2025). Fintech has created a new ecosystem in 
the ϐinancial industry that involves technology startups, traditional ϐinancial institutions, 
regulators, and consumers (Tandilino et al., 2025). This ecosystem encourages business 
model innovation and enhances user experience through more practical and efϐicient 
application-based services (Lee & Shin, 2021). Fintech utilization can be understood as 
the integrated use of digital technology in the provision of ϐinancial services with the aim 
of improving efϐiciency, accessibility, transparency, and innovation in the ϐinancial system. 

Fintech offers various technology-based solutions such as digital payments, online 
loans, online investments, and artiϐicial intelligence-based ϐinancial services that simplify 
transaction processes and reduce operational costs compared to conventional ϐinancial 
systems (Ramalakshmi et al., 2025). Fintech not only makes it easier for people to conduct 
transactions and obtain fast and ϐlexible access to ϐinancing, but also opens up wider 
opportunities for the unbanked and underbanked to participate in formal economic 
activities (Ozili, 2018).  

In addition, ϐintech also encourages structural transformation in the ϐinancial 
industry through increased competition, collaboration between traditional ϐinancial 
institutions and technology companies, and the acceleration of ϐinancial service 
digitalisation (Saϐitri et al., 2025). In the context of the digital economy, the use of ϐintech 
is an important catalyst in expanding ϐinancial inclusion, improving public ϐinancial 
literacy, and supporting more inclusive and sustainable economic growth. 

 
Digital Trust 
According to Venkatesh et al., (2003), trust relates to expectations regarding the security 
and beneϐits of technology that inϐluence usage intentions. Digital trust can be deϐined as 
users' belief that a platform or organisation is capable of protecting personal data and 
providing secure and reliable services in a digital environment (Martin et al., 2022). This 
shows that security and data protection are key factors in building user trust in digital 
technology. Digital trust e-trust plays an important role in reducing risk perception and 
increasing perceived value for consumers, thereby encouraging them to use digital 
services (Devlin et al., 2025). The higher the level of trust, the more likely consumers are 
to conduct transactions online (Gefen et al., 2003). Digital trust is an important factor that 
inϐluences consumer purchasing decisions on digital platforms. Trust in the system, 
information, and service providers will increase consumer conϐidence in making 
purchasing decisions (Susilowati & Azzahra, 2024). 

Digital trust does not only function as a psychological factor, but also becomes an 
important determinant in shaping consumer behaviour in an increasingly rapidly 
developing digital era (Budiyanto et al., 2025). In this context, trust acts as a foundation 
that inϐluences how consumers assess, accept, and use a particular technology or digital 
platform. A high level of trust will encourage consumers to be more open in using digital 
services, reduce doubts about possible risks, and increase comfort in conducting online 
transactions. In addition, digital trust also contributes to building long-term relationships 
between consumers and companies, which can ultimately strengthen customer loyalty 
(Oesterreich et al., 2025). Consumers who trust a platform are more likely to repeat usage, 
recommend it to others, and show commitment to the brand or service (Hassan et al., 
2025). Furthermore, digital trust also has a signiϐicant inϐluence on the purchasing 
decision-making process, where consumers who feel secure and conϐident about the 
system, information, and service provider will be quicker and more decisive in making 
their choice (Kowsar et al., 2025). 
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Research Framework  
Digital ϐinancial literacy is an individual's ability to understand and use digital-based 
ϐinancial services effectively and safely. According to Lusardi & Mitchell, (2014), ϐinancial 
literacy helps individuals make sound ϐinancial decisions. In the digital context, this skill 
includes understanding electronic payments, ϐintech lending, and managing the risks of 
online transactions. The use of ϐintech refers to the use of innovative technology to 
improve the efϐiciency and accessibility of ϐinancial services.  

According to (Arner et al., 2016), Fintech plays a role in expanding ϐinancial 
inclusion, especially for MSMEs. However, the use of ϐintech is not only inϐluenced by 
technical capabilities, but also by psychological factors. Digital trust is an important factor 
in technology adoption. According to (Venkatesh et al., 2003), expectations regarding the 
security and beneϐits of technology inϐluence the intention to use it. Without trust in data 
and system security, individuals tend to be reluctant to use digital services even if they 
are well literate.  

Based on this theory, this study developed a research framework that digital 
ϐinancial literacy inϐluences digital trust, and digital trust inϐluences the use of ϐintech. In 
addition, digital trust acts as a mediating variable in the relationship between digital 
ϐinancial literacy and the use of ϐintech by MSME players. Here is our research framework: 

 
 

 
 

Source: Primary data processed by researchers, 2025    
 

Figure 1 
Research Framework 

 
METHOD  
The sampling technique used in this study was purposive sampling, which is a method of 
determining respondents based on speciϐic criteria that are in line with the research 
objectives (Creswell, 2014). The criteria for respondents were micro, small, and medium 
enterprises (MSMEs) that had used at least one ϐinancial technology (ϐintech) service, 
such as QRIS, e-wallet, or other digital ϐinancial applications, had been in business for at 
least six months, and were willing to be research respondents. In addition, the sample 
size was calculated using the Slovin formula with a population size (N) of 256 and a 
margin of error of 5%, resulting in a representative sample size according to the 
calculation (Sugiyono, 2017).  

The types of data used in this study include primary and secondary data. Primary 
data was obtained directly through the distribution of questionnaires to MSME operators 
who met the research criteria. Meanwhile, secondary data was obtained from ofϐicial 
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reports from Bank Indonesia, the Financial Services Authority (OJK), and previous 
research publications relevant to the topic of study. The data collection method was 
carried out using a questionnaire with closed questions measured using a ϐive-point 
Likert scale. This instrument was designed to measure perceptions, attitudes, and the 
level of ϐinancial technology use among MSMEs in a systematic and measurable manner. 
Data analysis was conducted using Smart Partial Least Squares (SmartPLS) version 4.0, 
by testing the outer and inner models. 
 
RESULTS AND DISCUSSION 
Outer model testing is the initial stage in Partial Least Squares–Structural Equation 
Modelling analysis, which aims to evaluate the quality of the measurement model. At this 
stage, an assessment is made of the relationship between constructs and the reϐlective 
indicators that form them (Hair et al., 2021).  

Outer model evaluation is very important because it determines the extent to 
which the indicators used are able to represent the research constructs accurately and 
consistently (Demir & Uşak, 2025). The results of the outer model evaluation in this study 
are presented in Figure 2, which illustrates the relationship between each construct and 
its indicators along with their respective loading values. 

 

 
Source: Smart PLS Output Version 4.0, 2025 

 
Figure 2 

Path Coefϐicient 
 

Convergent Validity 
Convergent validity refers to the extent to which multiple indicators of a construct are 
strongly correlated and jointly measure the same underlying concept. It is commonly 
assessed through indicator loadings and the degree to which indicators share a high 
proportion of variance in representing the construct (Cheung et al., 2023). The purpose 
of convergent validity is to ensure that the indicators used in a measurement model are 
capable of accurately capturing and consistently representing the intended construct. 
According to Hair et al., (2021) an acceptable and valid convergent validity value is when 
the outer loading value is above 0.7 and the AVE value is above 0.5. The results of the 
convergent validity test in this study are presented in Table 1, which shows the outer 
loading and AVE values for each construct to assess whether the measurement model 
meets the required validity criteria. 
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Table 1 
Convergent Validity 

 

Variabel Indikator Outer Loading AVE Description 
 

Digital Financial Literacy 
(X) 

X.1 0.825 

0.667 

Valid 
X.2 0.764 Valid 
X.3 0.836 Valid 
X.4 0.771 Valid 
X.5 0.811 Valid 
X.6 0.784 Valid 
X.7 0.785 Valid 
X.8 0.748 Valid 

Digital Trust 
(Z) 

Z.1 0.759 

0.626 

Valid 
Z.2 0.848 Valid 
Z.3 0.845 Valid 
Z.4 0.719 Valid 
Z.5 0.826 Valid 
Z.6 0.858 Valid 
Z.7 0.850 Valid 

Utilisation of Fintech 
(Y) 

Y.1 0.840 

0.708 

Valid 
Y.2 0.846 Valid 
Y.3 0.865 Valid 
Y.4 0.862 Valid 
Y5 0.844 Valid 
Y.6 0.866 Valid 
Y.7 0.761 Valid 

Source: Smart PLS Output Version 4.0, 2025 
 

Thus, based on the results in Table 1, which overall has a value > 0.5, each statement 
of the latent variable from the research questionnaire expressed by the outer loading and 
AVE values can be declared valid. Therefore, all statements from each variable can be 
conϐirmed to have passed the validity test. All indicators meet convergent validity (outer 
loading >0.7, AVE>0.5 for literacy 0.667, trust 0.626, use 0.708). These criteria are in line 
with the guidelines set by Hair et al. (2016), which are often used in PLS-SEM for studies 
on technology adoption. 

 
Reliability 
Reliability refers to the degree to which a measurement instrument produces consistent 
and stable results, indicating that the measurement is free from random error. In 
structural equation modeling, reliability reϐlects the consistency of indicators in 
measuring a construct across observations (Ahmad et al., 2016). The purpose of 
reliability is to ensure that the measurement results are consistent, dependable, and can 
be replicated, thereby increasing the accuracy and credibility of the research ϐindings. 
According to Hair et al., (2021), reliability value that is acceptable and considered valid is 
when the Cronbach's alpha and composite reliability (rho_c) values are greater than 0.5. 
As shown in Table 2, all constructs in this study have Cronbach's alpha and composite 
reliability values above the recommended threshold, indicating that the measurement 
model is reliable. 
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Table 2 
 Reliability Test 

 

Variabel Cronbach’s alpha Composite Realitibility (rho_c) 

Digital Financial Literacy 0.916 0.933 

Digital Trust 0.914 0.930 

Utilisation of Fintech 0.931 0.944 

Source: Smart PLS Output Version 4.0, 2025 
 

Thus, based on the results in Table 2, reliability (Cronbach's alpha>0.91, composite 
reliability>0.93), which overall has a value > 0.5, each statement of the research 
questionnaire variable expressed with Cronbach's alpha and composite reliability (rho_c) 
values can be conϐirmed as valid. Therefore, all statements from each variable can be 
conϐirmed to have passed the reliability test. 
 
PLS-SEM Bootstrapping Inner Model Testing 
Inner Model PLS-SEM testing is an advanced stage in PLS-SEM analysis after Outer Model 
testing has been completed. The Inner Model is intended to analyse the causal 
relationships between latent variables that were previously declared valid in the Outer 
Model test. The purpose of this test is to test hypotheses and signiϐicance levels (Hair et 
al., 2021). The results of the Inner Model evaluation, including path coefϐicients and their 
signiϐicance levels, are presented in Table 3. 

 
Table 3 

Coefϐicient of Determination 
 

Variabel R Square R Square Adjusted 

The Use of 
Fintech for SMEs 

0.651 0.647 

Digital Trust 
 

0.767 0.761 

Source: Smart PLS Output Version 4.0, 2025 
 
Based on Table 3, it can be seen that the results of the Adjusted R-Square coefϐicient 

measurement in the MSME Fintech Utilisation column indicate that the Financial Literacy 
variable is able to explain the MSME Fintech Utilisation variable by 77.9%. Therefore, it 
can be concluded that the model is considered strong. Meanwhile, the results of the 
Adjusted R-Square measurement in the Digital Trust column indicate that Financial 
Literacy is able to explain the MSME Fintech Utilisation variable by 64.6%. It can therefore 
be concluded that the model is considered moderate.  

The coefϐicient of determination R² adjusted shows that ϐinancial literacy explains 
76.1% of the variance in digital trust strong and 64.7% of ϐintech utilisation (moderate). 
The path coefϐicient conϐirms that H2 and H3 are accepted (X→Z: β=0.807, p<0.001; Z→Y: 
β=0.792, p<0.001), while the speciϐic mediating effect of X→Y via Z is signiϐicant (β=0.639, 
p<0.001), but the direct effect of X→Y is not signiϐicant (β=0.101, p=0.477). 

The table presents the results of the path coefϐicient analysis in the Inner Model, 
which aims to evaluate the strength and direction of relationships between latent 
variables as well as to test the proposed hypotheses. Path coefϐicients indicate the 
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magnitude of inϐluence between constructs, while their signiϐicance levels determine 
whether the relationships are statistically supported (Hair et al., 2021). Therefore, the 
results in Table 4 provide the basis for hypothesis acceptance or rejection. 

 
Table 4 

Path Coefϐicient Test 
 

Hipotesis Original Sample (O) P-Values Description 

X -> Y 0.101 0.477 Rejected 

X -> Z 0.807 0.000 Accepted 

Z -> Y 0.792 0.000 Accepted 

Source: Smart PLS Output Version 4.0, 2025 
 

The results of structural model estimation using the PLS-SEM approach through 
the bootstrapping procedure show that not all relationships between variables in this 
research model are statistically signiϐicant. Based on the criteria proposed by Hair et al., 
(2021), a relationship is considered signiϐicant if the P-value is less than 0.05 at a 5 per 
cent signiϐicance level.  

The test results show that Digital Financial Literacy does not have a signiϐicant 
effect on Fintech Utilisation coefϐicient = 0.101; P-value = 0.477, thus rejecting the ϐirst 
hypothesis. Conversely, Digital Financial Literacy has a positive and signiϐicant effect on 
Digital Trust coefϐicient = 0.807; P-value = 0.000, and Digital Trust has a positive and 
signiϐicant effect on Fintech Utilisation coefϐicient = 0.792; P-value = 0.000, thus accepting 
the second and third hypotheses. These ϐindings indicate that Digital Trust plays an 
important role in explaining the utilisation of ϐintech by MSME actors. 

 
Digital Financial Literacy on the Use of Fintech by MSME Actors 
The results of the ϐirst hypothesis test show that digital ϐinancial literacy does not have a 
signiϐicant effect on the use of ϐintech by MSME players (β = 0.101; p-value = 0.477 > 0.05). 
This ϐinding indicates that even though MSME players have a high level of digital ϐinancial 
literacy (mean = 4.3), this does not directly encourage them to utilise ϐintech services in 
their business operations.  

This result differs from the ϐindings of Ananda (2024), who found that ϐinancial 
literacy has a positive and signiϐicant effect on the sustainability of MSMEs. This 
difference can be explained by the different research contexts, where Ananda (2024) used 
ϐinancial inclusion as a mediating variable, while this study used digital trust. The ϐindings 
of this study are also in line with Fitriani et al., (2024), who emphasised that low digital 
literacy can reduce the adoption of ϐintech, but added the nuance that high literacy alone 
is not enough without the factor of trust. 

 
Digital Financial Literacy and Digital Trust among MSME Actors 
This study found that digital ϐinancial literacy has a signiϐicant effect on digital trust (β = 
0.807; p < 0.001). The coefϐicient of determination shows that ϐinancial literacy can 
explain 76.1% of the variance in digital trust, indicating a very strong relationship. These 
ϐindings show that the higher the understanding of MSME players about digital 
instruments, application operational capabilities, and digital security awareness, the 
higher their trust in the ϐintech system.  
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These results support the ϐindings of Chen et al. (2021), who stated that trust 
strengthens the relationship between perceived beneϐits and the intention to use ϐintech. 
Furthermore, the results of this study are also consistent with Rahmawati & Merlinda, 
(2024), who found that perceived beneϐits, ease of use, and risk perception have a positive 
effect on the interest of culinary SMEs in using QRIS, where digital trust (in the context of 
risk perception) strengthens adoption. 

 
Digital Trust in the Use of Fintech by MSME Actors 
Digital trust has been proven to have a signiϐicant effect on the use of ϐintech by MSME 
actors (β = 0.792; p < 0.001). This ϐinding indicates that trust in transaction security, 
service provider reputation, data conϐidentiality, and system reliability are key factors 
that encourage MSME actors to actively and continuously use ϐintech services. These 
results are in line with Rahman et al. (2022), who found that ϐintech can improve 
efϐiciency and ϐinancial inclusion in MSMEs, where trust is an important prerequisite in 
the adoption process.  

These ϐindings also support the argument of Rahmahtika et al., (2025), who 
emphasise the importance of trust and risk management in improving digital ϐinancial 
inclusion, where cashless payments, market aggregators, and risk & investment 
management have a positive effect on digital ϐinancial inclusion. 

 
Digital Trust Mediates Digital Financial Literacy on the Use of Fintech 
The mediation test results show that digital trust fully mediates (full mediation) the effect 
of digital ϐinancial literacy on the use of ϐintech (β = 0.639; p < 0.001). These ϐindings 
indicate that digital ϐinancial literacy does not directly increase the use of ϐintech, but 
rather through an increase in digital trust ϐirst. This result differs from most previous 
studies that emphasise the direct inϐluence of literacy on ϐintech adoption. For example, 
although Ananda (2024) found a positive inϐluence of ϐinancial literacy on the 
sustainability of MSMEs, the study used ϐinancial inclusion as a mediator, not digital trust.  

This study expands the understanding by showing that in the context of digital 
ϐinancial technology, psychological factors (trust) are more dominant than instrumental 
factors in determining adoption intentions, as emphasised by Venkatesh et al., (2003), in 
the UTAUT framework. These ϐindings are also consistent with empirical conditions in the 
city of Cirebon, which show that 53% of SMEs do not fully trust ϐintech providers, 41% 
are hesitant to provide personal data, and 38% consider ϐintech security information to 
be insufϐiciently transparent (Kominfo Cirebon, 2023). 

 
CONCLUSION AND SUGGESTION 
Based on the results of data analysis using the Partial Least Squares Structural Equation 
Modelling (PLS-SEM) method, it can be concluded that digital ϐinancial literacy does not 
have a signiϐicant direct effect on the use of ϐintech by MSME players. This shows that the 
level of understanding of MSME players regarding digital ϐinance is not yet sufϐicient to 
directly encourage the use of ϐintech in business activities.  

However, digital ϐinancial literacy has been proven to have a positive and 
signiϐicant effect on digital trust. This means that the higher the ability of MSME players 
to understand and use digital ϐinancial technology, the higher their level of trust in ϐintech 
systems. Furthermore, digital trust also has a positive and signiϐicant effect on the use of 
ϐintech, which shows that trust is a key factor in encouraging the use of digital ϐinancial 
services.  
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In addition, the results of the study show that digital trust fully mediates the 
relationship between digital ϐinancial literacy and the use of ϐintech. This means that 
digital ϐinancial literacy cannot directly increase ϐintech utilisation without trust in the 
security, reliability, and transparency of digital systems. Thus, digital trust is a key factor 
in bridging the relationship between digital ϐinancial literacy and ϐintech utilisation by 
MSME actors. 
 
REFERENCES 
Abbas, N., & Khan, H. G. M. (2024). The role of ϐinancial literacy and technology savviness 

on ϐintech adoption in traditional banking: The mediating role of trust in 
technology. Pakistan Journal of Humanities and Social Sciences, 12(4), 3183–3191. 

Ahmad, S., Zulkurnain, N. N. A., & Khairushalimi, F. I. (2016). Assessing the validity and 
reliability of a measurement model in structural equation modeling (SEM). 
Journal of Advances in Mathematics and Computer Science, 15(3), 1–8. 
https://doi.org/10.9734/BJMCS/2016/25183 

Arner, D. W., Barberis, J., & Buckley, R. P. (2016). The Evolution of Fintech: A New Post-
Crisis Paradigm. Georgetown Journal of International Law, 47(4), 1271–1319. 

Budiyanto, A., Lubis, I., Pamungkas, I. B., & Maulana, A. E. (2025). Technology acceptance 
model, trust, and ϐinancial behavior in shaping consumer well-being: Insights 
from ϐintech adoption in urban Indonesia. Innovative Marketing, 21(2), 197–210. 
https://doi.org/10.21511/im.21(2).2025.16 

Cheung, G. W., Cooper-Thomas, H. D., Lau, R. S., & Wang, L. C. (2023). Reporting reliability, 
convergent and discriminant validity with structural equation modeling: A review 
and best-practice recommendations. Asia Paciϔic Journal of Management, 41, 745–
783. 

Choi, M., & Rocheteau, G. (2023). A model of retail banking and the deposits channel of 
monetary policy. Journal of Monetary Economics, 139, 127–147. 
https://doi.org/10.1016/j.jmoneco.2023.06.010 

Cirebon, D. K. dan I. K. (2023). Laporan perkembangan digitalisasi UMKM dan penggunaan 
ϔintech di Kota Cirebon tahun 2023. Pemerintah Kota Cirebon. 

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods 
approaches (4th ed.). Sage Publications. 

Demir, S., & Uşak, M. (2025). Analyzing the implementation of PLS-SEM in educational 
technology research: A review of the past 10 years. SAGE Open. 

Development, O. for E. C. and. (2023). OECD/INFE toolkit for measuring ϔinancial literacy 
and ϔinancial inclusion 2023 update. OECD Publishing. 

Devlin, J. F., Roy, S. K., Sekhon, H., Moin, S. M. A., & Sahiner, M. (2025). Trust and FinTech: 
A review and research agenda. Electronic Markets, 35, 62. 
https://doi.org/10.1007/s12525-025-00803-w 

Fitriani, F., Suyono, A., Saputra, R. E., & Defriona, B. (2024). Pentingnya literasi keuangan 
digital bagi usaha mikro, kecil, dan menengah. Amal Ilmiah: Jurnal Pengabdian 
Kepada Masyarakat, 5(2), 358–365. 
 https://doi.org/10.36709/amalilmiah.v5i2.184 

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online shopping: An 
integrated model. MIS Quarterly, 27(1), 51–90. 
https://doi.org/10.2307/30036519 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. (2021). Partial 
Least Squares Structural Equation Modeling (PLS-SEM) Using R: A Workbook. 
Springer. 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 2, 2026 
Nella Ica Devinta, Ario Putrdianto 

1268 
 

Hassan, N., Abdelraouf, M., & El-Shihy, D. (2025). The moderating role of personalized 
recommendations in the trust–satisfaction–loyalty relationship: An empirical 
study of AI-driven e-commerce. Future Business Journal, 11, 66. 
https://doi.org/10.1186/s43093-025-00476-z 

Jafri, J. A., Amin, S. I. M., Rahman, A. A., & Nor, S. M. (2023). A systematic literature review 
of the role of trust and security on ϐintech adoption in banking. Heliyon, 10(1), 
e22980. https://doi.org/10.1016/j.heliyon.2023.e22980 

Keuangan, O. J. (2022). Survei Nasional Literasi dan Inklusi Keuangan (SNLIK) 2022. 
Otoritas Jasa Keuangan (OJK). 

Khatri, H., Idrees, M. A., & Sultan, F. (2025). Impact of Fintech on Financial Inclusion: The 
Mediating Role of Digital Financial Literacy. Advance Social Science Archive Journal, 
4(01), 1024–1043.  
https://doi.org/10.55966/assaj.2025.4.1.068 

Klapper, L., & Lusardi, A. (2020). Financial literacy and ϐinancial resilience: Evidence from 
around the world. Financial Management, 49(3), 589–614. 

Kou, G., & Lu, Y. (2025). FinTech: A literature review of emerging ϐinancial technologies 
and applications. Financial Innovation, 11(1), 1–25. 

Kowsar, A. M., Roy, S. S., & Latif, W. (2025). Digital trust and checkout choices: Empirical 
evidence on online consumer behavior in Asia. Journal of Information Systems and 
Management, 4(6). 

Lee, I., & Shin, Y. J. (2021a). Fintech: Ecosystem, business models, investment decisions, 
and challenges. Business Horizons, 64(1), 35–46. 

Lusardi, A., & Mitchell, O. S. (2014). The Economic Importance of Financial Literacy: 
Theory and Evidence. Journal of Economic Literature, 52(1), 5–44. 
https://doi.org/10.1257/jel.52.1.5 

Lyons, A. C., & Kass-Hanna, J. (2021). Financial inclusion, ϐinancial literacy, and 
economically vulnerable populations in the Middle East and North Africa. 
Emerging Markets Finance and Trade, 57(9), 2699–2731. 
https://doi.org/10.1080/1540496X.2019.1598370 

Maharani, D., & Bebasari, N. (2026). Financial technology awareness, trust in technology, 
dan kepercayaan pengguna QRIS: Studi empiris pada wilayah Cikarang. Revenue: 
Lentera Bisnis Manajemen, 4(01). https://doi.org/10.59422/lbm.v4i01.1171 

Mahfud, I. (2025). The role of MSMEs (Micro, Small and Medium Enterprises) in 
improving the national economy. Journal of Economics and Business Letters, 5(5). 
https://doi.org/10.55942/jebl.v5i5.915 

Martin, K., Borah, A., & Palmatier, R. W. (2022). Data Privacy: Effects on Customer and 
Firm Performance. Journal of Marketing, 86(1), 1–24. 
 https://doi.org/10.1177/00222429211070947 

Morgan, P. J., Huang, B., & Trinh, L. Q. (2022). The Need to Promote Digital Financial 
Literacy for the Digital Age. Asian Development Bank Institute. 

Oesterreich, T. D., Anton, E., Hettler, F. M., & Teuteberg, F. (2025). What drives individuals’ 
trusting intention in digital platforms? An exploratory meta-analysis. 
Management Review Quarterly, 75, 3615–3667. https://doi.org/10.1007/s11301-
024-00477-2 

Ozili, P. K. (2018). Impact of digital ϐinance on ϐinancial inclusion and stability. Borsa 
Istanbul Review, 18(4), 329–340. https://doi.org/10.1016/j.bir.2017.12.003 

Prihandini, W. (2025). Digital ϐinancial literacy and ϐinancial inclusion in Indonesia’s 
digital economy. International Journal of Economics, Business and Accounting 
Research, 9(3). https://doi.org/10.29040/ijebar.v9i3.18500 



JOURNAL OF MANAGEMENT Small and Medium Enterprises (SME’s) Vol 19, No. 2, 2026 
Nella Ica Devinta, Ario Putrdianto 

1269 
 

Rahmahtika, R., Husni, T., & Adrianto, F. (2025). Pengaruh digital literasi dan ϐinancial 
technology terhadap inklusi keuangan digital pada UKM food and beverage di 
Kota Padang. JAFM, 6(2). 

Rahmawati, F., & Merlinda, S. (2024). The effect of perceived beneϐits, ease of use, and 
risk on culinary MSMEs’ interest in utilizing QRIS. Journal of Business & Banking, 
14(1), 19–38. 

Ramalakshmi, K., Thamaraiselvi, G., & Rani, A. (2025). The role of ϐintech and artiϐicial 
intelligence in advancing ϐinancial inclusion. Journal of Informatics Education and 
Research, 5(3). https://doi.org/10.52783/jier.v5i3.3823 

Saϐitri, M., Muharam, H., & Pangestuti, I. R. D. (2025). The role of ϐinancial technology 
(FinTech) in enhancing MSMEs’ access to ϐinance: A study from the perspective of 
ϐinancial management. Jurnal Ilmiah Global Education, 6(3), 1748–1756. 
https://doi.org/10.55681/jige.v6i3.4069 

Saputra, A. A., Suhardi, S., & Akbar, J. (2025). The effect of digital literacy, trust in security, 
and transaction costs on optimizing the utilization of QRIS in MSMEs with ease of 
use as an intervening variable. Economic: Journal Economic and Business, 4(2), 
141–149. https://doi.org/10.56495/ejeb.v4i2.1001 

Setiawan, B., Nugraha, D. P., Irawan, A., Nathan, R. J., & Zoltan, Z. (2022). User 
innovativeness and ϐintech adoption in Indonesia. Journal of Open Innovation: 
Technology, Market, and Complexity, 8(3), 1–16.  
https://doi.org/10.3390/joitmc8030129 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 
Susilowati, D., & Azzahra, F. (2024). Pengaruh Kepercayaan Digital terhadap Keputusan 

Pembelian Online. Jurnal Riset Bisnis, 7(2), 112–120. 
Tandilino, C., Pontoh, G. T., Darmawati, D., & Indrijawati, A. (2025). Digital ϐinancial 

inclusion as a mediator of digital ϐinancial literacy and government support in 
MSME performance. International Journal of Financial Studies, 13(4), 199. 
https://doi.org/10.3390/ijfs13040199 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User Acceptance of 
Information Technology: Toward a Uniϐied View. MIS Quarterly, 27(3), 425–478. 

  
 
 
 
 


